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It is with great pleasure that we introduce the 

Foreign Trade Report of Albania 2013, prepared 

by ACIT staff and its associated experts. This is 

the twelfth edition in the series of such annual 

publishing, starting from 2002. Each year ACIT 

has managed to keep this brand research product 

at the highest levels of economic and policy 

analysis in Albania, maintaining and respecting 

its commitment with Albanian stakeholders who 

use this report. 

We hope that the Report’s content will be of 

substantial help, especially for the Albanian private 

businesses, policy-makers, academia, media, etc. 

For this purpose, each year we try to improve the 

format of the report, based on latest developments 

and on your feedback and comments. We are aware 

of the fact that the accurate trade information flows 

are always a necessity for businesses and decision 

makers at each level. The report has also proved 

to be very useful to the government bodies and 

various agencies dealing with economic and trade 

policies or responsible for their implementation. It 

is also referred as a valuable source by academic 

actors, many researchers, media, civil society 

organizations, economic and trade sections in 

embassies, etc. Since there is often a public debate 

of data and sources, we have tried to include 

different sources, in order to give an indirect 

overview of the different perspectives. 

The preparation of this Report could not be made 

possible without the generous support from 

USAID.  Thus, special thanks go to USAID and its 

project implementer, Assist Impact, for making 

possible the publication of ACIT 2013 Trade Report 

and the event. We are sure that not only ACIT but 

also all the users of the Report, feel indebted to 

this financial and technical contribution of such an 

important partner for ACIT and Albania in general.

A special thank goes also to all colleagues and 

friends that work in this area, whose continuous 

advices have been precious for the trade report 

2013.

As further improvement of this product remains our 

constant concern, your remarks and suggestions 

will be highly appreciated.

The ACIT Team

Foreword
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1.1 World Macro-Trade 
Developments and Challenges

Global economic growth rate resulted lower in 
2013 down to 3.0 percent, from 3.2 percent in 
2012. However, ‘global activity strengthened 
during the second half of 2013 (rebounded by 
1.3 percentage points from the first half ) and 
is expected to improve further in 2014-15’1. The 
projections for 2014 and 2015 are 3.6 percent and 
3.9 percent, respectively (see table 1.1 below). 
Most of the acceleration is expected to come from 
high-income countries (advanced economies), 

Macro-trade developments during 2013 and main 
challenges ahead

I

‘as the drag on growth from fiscal consolidation 
and policy uncertainty eases and private sector 
recoveries gain firmer footing’2. As shown in table 
1.1, advanced economies growth is projected to 
strengthen from 1.3 percent in 2013 to 2.2 percent 
in 2014 and 2.3 percent in 2015. 

This strengthening of output among high-income 
countries ‘marks a significant shift from recent 
years when developing countries alone pulled the 
global economy forward’3. Growth in advanced 
economies ‘is supported by monetary policy, 
reduced fiscal drag (except in Japan), and easing 
crisis legacies amid improving financial conditions 
in affected economies’4.  

1 IMF: World Economic Outlook (WEO), April 2014, p. 1 and p. 49.
2 The World Bank: Global Economic Prospects, January 2014, p. 16.
3 Idem, p. 16.
4 IMF: WEO, April 2014, p. 1; p. 49.
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5 IMF: WEO, April 2014, p. 1; p. 49-50.
6 IMF: WEO, April 2014, p. 53.
7 The World Bank: Global Economic Prospects, January 2014, p. 19.
8 IMF: WEO, April 2014, p. 53.
9 The World Bank: Global Economic Prospects, January 2014, p. 19.
10 IMF: WEO, April 2014, p.5.
11 Idem, p. 4.
12 The World Bank: Global Economic Prospects, January 2014, p. 19.
13 The World Bank: Global Economic Prospects, January 2014, p. 19.
14 IMF: Central, Eastern, and Southeastern Europe – Region. Economic Issues, April 2014, pp. 5-13.
15 The latest preliminary estimate of INSTAT is only 0.44%.  (INSTAT: Quarterly Economic Growth, fourth quarter 2013, Tirana, 
April 7, 2014).

5As underlined in the ‘World Economic Outlook’ of 
April 2014, a major impulse to global growth has 
come from the United States6, whose economy 
‘grew at a faster than anticipated pace’ (by 3.3%, 
led by buoyant domestic demand, robust inventory 
accumulation, and strong export growth) in the 
second half of 2013 (from 1.2% in the first half) 
and reaching at 1.9 percent for the year as a whole, 
with a projection of 2.8 percent and 3.0 percent in 
2014 and 2015, respectively (see table 1.1). 

The euro area, finally emerged from recession: 
economic activity shrank by 0.5 percent in 2013, 
but growth has been positive since the second 
quarter of 2013, led by stronger growth in Germany 
and fostered by a stabilized domestic demand 
with also a contribution of net exports. Moreover, 
output ‘in the troubled Southern European 
periphery economies has also strengthened: 
Ireland, Portugal and Spain exited recession during 
2013 helped by strong export growth, while the 
recession is easing in other two countries, Italy 
and Greece’. The euro area recovery is expected 
to continue in 2014 with a forecast growth of 
1.2 percent, ‘reflecting a smaller fiscal drag, 
expectation of improving credit conditions, and 
stronger external demand’7; the projection for 
2015 is 1.5 percent (see table 1.1). However, euro 
area output remains well below pre-crisis level, 
particularly in some of the hardest – hit countries 
of the area8. And, ‘the legacy of the crisis – high 
unemployment, weak public and private balance 
sheets, contracting credit, and a large debt burden 
along with longer-term impediments to growth 
raise concern about the strength durability of the 
recovery and must still be fully addressed9. 

As regards emerging market and developing 
economies, growth turned up in the second half 
of 2013 and is projected to pick up modestly 
from 4.7 percent in 2013 to 4.9 percent in 2014 
and 5.3 percent in 2015 (see table 1.1), being 
however weaker than it was during pre-crisis 
boom period. This slowdown reflects mainly a 
decline in the cyclical component of growth but 

about one-third of it is due to slower potential 
growth10, so the space for structural reforms is 
considerably important. Overall emerging market 
and developing economies continue to contribute 
more than two-thirds of global growth11. As shown 
in graph 1.1, emerging and developing economies 
have systematically higher growth rates than the 
advanced economies: output decline (negative 
growth rates) in advanced economies in 2009 
is mirrored as an output growth slowdown for 
emerging and developing economies as a group. 
The weaker cyclical momentum in comparison 
with that of advanced economies reflects the 
opposite effects of two main forces on growth: 
increase of export growth on one hand, and 
investment weakness and tightening external 
funding and domestic financial conditions on the 
other hand12. The highest growth rates (6.5% in 
2013 and 6.7% in 2014) belong to the emerging 
and developing Asia, with Mongolia at the top of 
the list (12.8% in 2014). China’s growth rate is 
rather stable and still high (7.7%, 7.5% and 7.3% 
in 2013, 2014 and 2015 respectively) but pretty 
lower than before 2012: from 9.3% in 2011, 10.4% 
in 2010 and 14.2% if go back to 2007. Referring 
to adjustment policies, it is important to mention 
that China is undergoing a restructuring process 
of the sources of demand and growth ‘away from 
investment and lending and toward consumer 
demand and the service sector’13. 

Growth in Emerging and Developing Eastern 
Europe (Central, Eastern and Southeastern Europe 
– CESEE) is considerably weaker compared with 
emerging and developing economies globally, as 
shown in table 1.1 and graph 1.1, and also more 
volatile after the sharp decline in 2009 (from 
-3.4% in 2009 up to 5.4% in 2011 and then down 
to 1.4% in 2012, with e projection of 2.8% and 
2.4% in 2013 and 2014 respectively)14. The growth 
trajectory in the CESEE countries, as analyzed in 
the IMF ‘Regional Economic Issues’15, reflects, 
except for the key role of the domestic demand in 
most of this group of countries, also the euro area 
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16 IMF: Central, Eastern, and Southeastern Europe – Region. Economic Issues, April 2014, page 45 (Annex 1)

growth developments and is under 
the pressure of external financial 
conditions which are becoming 
more challenging. The pace of 
growth is even weaker for the sub-
group of Southeastern Europe-non-
EU (Western Balkans countries) 
with a weighted average rate of 2.1 
percent in 2013 and a forecast of 
1.9 percent and 2.6 percent in 2013 
and 2014, respectively. 

In the Western Balkan region, the 
highest estimated growth rates in 
2013 are recorded in Montenegro 
(3.4%) followed by Macedonia 
(3.1%) and the lowest ones are 
recorded in Albania16 (0.7%) 
followed by Bosnia and Herzegovina (1.2%). The 
projections for Albania are stronger for 2014 and 
2015, respectively 2.1 percent and 3.3 percent but 

ranked again at almost the bottom of the region, 
overcoming only Serbia (with forecasted rates only 
1.0% and 1.5%, respectively).  For the coming years 
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17 IMF: World Economic Outlook, April 2014, p. 193 (table A9).
18 WTO: World Trade 2013, Prospects for 2014, April 2014, p. 2.
19 IMF: IMF: World Economic Outlook, April 2014, p. 12.
20 WTO: World Trade 2013, Prospects for 2014, April 2014, p. 1-3; p. 9.

of 2014 and 2015, in the best position is ranked 
Kosovo (with 3.9% and 4.5% respectively) followed 
by Macedonia (3.2% and 3.4%)17.

Turning back to table 1.1, the contraction trend 
of world economy growth from 5.2 percent in 
2010 down to 3.0 percent in 2013 is also visible if 
growth rates are based on market exchange: from 
4.1% to 2.4 percent, respectively. Meanwhile the 
contraction trend of world trade in goods and 
services growth (in real terms) is much stronger: 

from 12.8 percent in 2010 down to 6.2 percent 
in 2011 and 2.8 percent in 2012 to get modestly 
increased at 3.0 percent in 2013, with a projection 
of 4.3 percent and 5.3 percent in 2014 and 2015 
respectively18, as shown in table 1.2. 

In the weakness of trade and output in 2013 
contributed several factors, including the lingering 
impact of the EU recession, high unemployment 
in the euro area, and uncertainty about tightening 
of monetary policy in the US with a contribution 
to financial volatility in developing and emerging 

economies, particularly those 
with large current  account 
imbalances19. However world 
trade growth picked up strongly 
with the strengthening in global 
activity in the second half of 
201320.   

Referr ing only the trade in 
goods (merchandise trade), the 
downward trend is even stronger: 
from 14.0 percent in 2010 to 2.6 
percent in 2012 and 2.7 percent 
in 2013; the projections for 2014 
and 2015 are the same as for trade 
in goods and services. In nominal 
terms, by considering also the 
price deflator (table 1.2), growth 
rate of trade in goods declines 
from 20.7 (=14.0+6.7) percent 
in 2010 down to 0.7 (=2.6-1.9) 
percent in 2012 and 1.6 (=2.7-1.1) 
percent in 2013. Ups and downs 
of price deflator are determined 
by the fluctuations of commodity 
prices (in $US, table 1.2), being 
much higher in fuel and nonfuel 
primary commodities as compared 
with manufactures. E.g. nonfuel 
primary commodities prices 
(food, beverages, agriculture raw 
materials, and metal) increased 
by 17.9 percent in 2011 and then 
declined by 10 percent in 2012 and 
again by 1.2 percent in 2013. As 

Source: WTO 14 April Press Release: Modest trade growth anticipated for 2014 and 2015 following 
two year slump.

Graph 1.3: Growth in volume of world merchandise trade and GDP, 2005-2015*

Source: IMF, WEO April 2014
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21 WTO: World Trade 2013, Prospects for 2014, April 2014, p. 6.
22 WTO: World Trade 2013, Prospects for 2014, April 2014, p. 6; p. 16, and own calculatins.
23 IMF: World Economic Outlook, April 2014, p. 193 (table A9).
24 WTO: World Trade 2013, Prospects for 2014, April 2014, p. 16 (table 4).
25 IMF: World Economic Outlook, April 2014, p. 72-74.
26 IMF: Albania, Country Report No. 14/78, March 2014, p. 4.

regards the terms of trade which are influenced 
by changes in goods and services prices and also 
the volume of exports and imports, emerging and 
developing economies are in a better position 
compared with advanced economies for both 
periods: 1996-2005 (+1.3 against –0.1 for advanced 
economies) and 2006-2015 (+0.8 against –0.3 for 
advanced economies). However, for the end of 
second period (2013-2015), the projected indices 
for advanced economies seem better (see table 
1.2). 

From the above graph, it’s visible that trade growth 
rates in 2012 (particularly for trade in goods) are 
even weaker than the output growth; the situation 
in 2013 is almost the same. 

Graph 1.3 describes the growth of merchandise 
export volumes (i.e. adjusted to account for 
inflation and exchange rate movements) and the 
world real GDP (on market exchange) based on 
WTO data and indicators21, demonstrating that on 
average export growth rates for the period 1993-
2013 are about twice the GDP ones. However, in 
2012 and 2013 the growth rates of merchandise 
exports and the world GDP are almost the 
same, 2.3 percent and 2.4 percent in 2012, and 
2.2 percent and 2.4 percent in 2013. Graph 1.3 
shows that trade growth rates during these two 
years are not only under the 20-years (1993-2013) 
average of 5.3 percent (and well below the pre-
crisis (1990-2008) average rate of 6 
percent)22, but also under the GDP 
growth average of for the same 
period (1993-2013). The ratio of 
merchandize trade growth rates to 
GDP ones is expected to increase 
from 1.09:1 in 2013, to 1.6:1 in 
2014 and 1.7:1 in 201523. 

Growth rates (in real terms) in 
2013 of both, exports and imports 
of goods and services are higher in 
emerging markets and developing 
economies compared with the 
advanced economies, by having a 
wider difference for imports (5.6%, 
against 1.4%) than for exports 

(4.4%, against 2.3%). The gap is evident although 
narrowing in 2014 for both, imports (6.2%, against 
3.5%) and exports (5.0%, against 4.2%)24.

Graph 1.4 shows that for all the period 1995-2013 
imports growth rate in emerging markets and 
developing economies is considerably higher 
than in advanced economies. The gap between 
developing economies and CIS - Commonwealth 
Independent States (emerging and developing 
economies), and advanced economies in 2013 
is even wider if only merchandize imports 
growth is considered (+4.4%, against -0.2%). 
For merchandise export growth rates, the gap is 
narrower (3.3%, against 1.5%). The gap is present 
in the projections of 2014 and 2015 for both 
imports (6.3%, against 3.4% in 2014) and exports 
(6.4%, against 3.6% in 2014)25.

During the last decade, trade linkages between 
advanced economies and emerging market 
economies have increased sharply26. Exports of 
goods to emerging market economies represent, 
on average, 3 percent of GDP in advanced 
economies (compared with 1.6 percent in 
1992-2002), which means about 20 percent of 
total exports from the advanced economies. A 
quarter of those exports was absorved by China, 
compared with 13 percent in the 1990s. Exports 
from advanced economies to emerging markets 

Source: IMF, World Economic Outlook, April 2014.
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27 INSTAT: Quarterly Economic Growth, fourth quarter 2013, Tirana, April 7, 2014, p.2.
28 IMF: Albania, Country Report No. 14/78, March 2014,p. 25;  p. 47.
29 IMF: Central, Eastern, and Southeastern Europe – Region. Economic Issues, April 2014, page 45 (Annex 1) 
30 IMF: Albania, Country Report No. 14/78, March 2014,p. 25;  p. 34 (table 1).
31 Idem, p. 34, (table 1)

are concentrated in capital goods and related 
products. Although the share of capital goods in 
total exports has declined considerably since the 
year 2000, these goods still represent, on average, 
50 percent of total imports in emerging markets. 

On the other hand, the ratio to GDP of advanced 
economies’ imports from emerging market 
economies has doubled as well, representing 30 
percent of advanced economies total imports. 
The composition of these imports continues to 
be dominated by comodities such as fuels and 
food products and law-technology manufactered 
goods. However, the share of machinery and 
transportation equipment in advanced economies 
imports is increasing considerably, so testifying 
an increasing role of emerging markets in the 
global supply chain. There is also evidence of the 
intensified trade linkages among emerging market 
economies. Trade linkages and intensified financial 
links, represent also spillover channels between 
advanced economies and emerging markets.  

1.2 Albania’s macro-trade 
developments: growth at the brink 
of recession during 2013

Albania ‘successfully avoided recession in the 
aftermath of the global crisis and suffered a 
milder growth shock than neighboring countries’ 
but ‘recently the economy has shown signs 
of protracted weakness and macroeconomic 
imbalances have widened’27. Real GDP growth 
has slowed sharply during the last two years, 
reaching 0.7 percent in 2013 (the lowest level 
since 1997) down from 1.3 percent in 2012 and 
3.1 percent in 2011(see table 1.3). According to 
INSTAT preliminary estimation based on quarterly 
Gross Value Added estimates (www.instat.gov.al), 
the growth in 2013 was even weaker, only 0.44 
percent28.

The ‘resistance’ of the Albanian economy against 
the pressure coming from the global and the 
euro zone crisis can be explained by relatively low 
exposure to external factors, particularly because 
of (i) the low share of exports to country’s GDP; 

(ii) the large dependants of banks to domestic 
deposits; (iii) the ‘compensation’ effect of foreign 
direct investments and also returning migrants 
with their savings, against the declining trend of 
remittances.  It is also as a result of ‘an early fiscal 
stimulus, effective monetary policy, and macro 
prudential actions’. On the other hand, the sharp 
slowdown in 2012 and particularly in 2013 is a 
result of a (i) significant weakness in domestic 
demand reflecting the rising of government 
payment arrears and the sharp increase in public 
debt; worsening of Non-Performing Loans (NPL) 
and credit weakness and contraction (reflecting 
also a weak confidence of the private sector 
fueled by uncertainties related to parliamentary 
elections of 2013); and (ii) a weak external demand 
particularly from our immediate trading partners; 
and (iii) a narrow export base29. The quite low level 
of Albania’s GDP growth in 2013 (only 0.7%), 
reflects the decline of real private consumption 
(by -2.0%) and real domestic demand (by -0.6%), 
while real exports (goods and services) increased 
only by 3.6%30.

While GDP growth slowed sharply during the 
last two years, the macroeconomic imbalances 
(particularly fiscal, financial and external ones) 
widened. The increased growth rates projected 
for 2014 (2.1%), 2015 (3.3%) and 2016 (4.2%) 
require policy measures aiming at narrowing such 
imbalances in medium term. 

The budget revenue in 2013 (measured in percent 
of GDP), reached the lowest level (24%) since 
2009 and the overall balance reached the highest 
level (-6.2%). The overall balance is projected 
higher in 2014 (-6.7%) to start declining in 2015 
(-4.8%) down to (-0.5% in 2018. The public debt 
(including unpaid bills and arrears) measured as 
a ratio to GDP, reached 70.5 percent of GDP in 
2013 from 62.4 percent in 2014; the projection for 
2014 is 71.7 percent followed by lower levels in the 
subsequent years to reach 64.1 percent in 2018 
and 57.1 percent in 2019. Unpaid bills and arrears 
reached 5.3 percent of GDP in 2013; the level is 
projected 0% in 2016. The external public debt was 
26.8 percent in 2013, to rich 29.3 percent in 2014 
and 30.7 percent in 2015; the level then declines 
to 24.1 percent in 2018 and 21.1 percent in 201931.
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32 Bank of Albania, Statistical Monthly  Report 2014/2, Table 1.21. NPL includes sub-standard loans, doubtful loans, and lost loans. 
33 IMF: Albania, Country Report No. 14/78, March 2014,p. 25;  p. 34 (table 1).
34 Bank of Albania, Balance of Payment Statistics (www.bankofalbania.org).

Private credit had negative growth rates during 
2013, reaching -3.0 percent from 1.4 percent in 
2012 and 10.4 percent in 2011. The projected 
growth rates are 2.6 percent in 2014 and 4.9 
percent in 2015.32 Credit to business declined 
considerably during 2013: -1.8 percent in Albanian 
Lek (ALL), -8 percent in USD, and -3.5 percent 
in Euros. Non Performing Loans (NPL) reached 
a level of about 23.5 percent (as a share of total 
loans) being about 0.5 percentage points higher 
than the level of 2012 and about 4.5 percentage 
points higher compared with 2011. If consider only 
the Lost Loans33, a sharp increase is noticed: the 
level in 2013 is 11.45 percent from 7.7 percent in 
2012 and 5.67 percent in 2011.  

External balances of the economy have somehow 
improved during the last years. Gross international 
reserves increased from 1.6 billion Euros (4.1 
import months) in 2009 to 2.0 billion Euros (4.8 
import months) in 2013. Current account deficit 
- CAD (excluding official transfers) decreased 
form 14.7 percent of GDP in 2009 down to 11.0 
percent in 2012 and 10.4 percent in 2013. Higher 
levels of CAD are projected for 2014 (11.3%) and 
2015 (13.2%) to pick up at 15.5 percent in 2016; a 
downward trend is projected afterwards34. 

CAD level and trend is dominated by the level and 
trend of the trade balance, although an important 
role belongs to remittances. Graph 1.3 illustrates 
a declining trend of (total) remittances since 2007, 
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35 Bank of Albania, Monthly Statistical Report, 2014/2, table 2.4, p. 36.
36 The data on trade, exports and imports used in table 1.3 and graphs 1.5, 1.6 and 1.8 are from Directorate General of Customs 
(www.dogana.gov.al).
37 Based on the information from the respective statistical offices, the import coverage index for 2012 was 10.8% in Kosovo, 20.2% 
in Monte Negro, 51.5% in Bosnia and Herzegovina, 59.5% in Serbia, and 61.5% in Macedonia.

which is quite sharper in 2013: from 951.71 million 
Euros in 2007, down to 675.3 million Euros in 2012 
and 497.21 million Euros in 2013.35 

Table 1.3 also displays the level of trade balance 
along the period 2004-2013. Trade deficit declined 
in 2013 by 15.2 percent to 268,181 million Albanian 
Lek (ALL) - from 316,380 million ALL in 2012. 
Measured as a ratio to GDP, the trade deficit was 
19.7 percent in 2013, being 4.2 percentage points 
lower than a year before. 

These developments related with trade deficit 
are a ‘medal’ with two sides. On one side, a 
lower trade deficit contributes positively to 
external macroeconomic balances of the country, 
particularly in the current situation when our main 
trading partners are experiencing a prolonged 
economic recession. The fall of trade deficit also 
reflects a growth of exports, which is a good 
development. On the other side of the ‘medal’, 
the decline of trade deficit is first of all a reflection 
of import reduction due to slowdown of domestic 
demand. Furthermore, the import decrease 
weighs more on machinery, equipment and spare 
parts, and also construction materials, so having 
negative side effects on production36. Also, a closer 
look at the structure of exports reveals a number of 
weaknesses to be considered by medium to long 
term supportive policies, such as the relatively high 
scale of concentration in low-processed products 

(such as minerals, fuels and also 
products of inward processing 
industries - textile and footwear 
etc), high dependency on weather 
condition (such as the case of 
electricity etc), high fluctuations of 
exports particularly after the global 
crisis of 2007-2009.

Graph 1.6 reflects the development 
and fluctuations of trade flows, 
exports, imports and also GDP 
over a period of 10 years (2004-
2013), based on data of table 1.3. 
Trade flows37 in 2013 increased by 
2.4 percent to 760.851 million ALL 
while in 2012 the increase was 
0.1 percent. Positive growth rates 

of trade flows in 2013 were determined by the 
considerable growth of exports by 15.4 percent 
to 246.335 million ALL, although imports fell by 
2.9 percent down to 514.516 million ALL (from 
529.806 million ALL in 2012). It is the second 
consecutive year for imports to have a negative 
growth rate (-2.8% in 2012, from the positive rate 
of 13.8% in 2011). Exports and imports growth 
rates are in general much higher than the GDP 
ones for all the period 2004-2013 (except for 2009, 
for both exports and imports).

In 2009, as shown in table 1.3 and graph 1.6, while 
the GDP growth rates declined sharply although 
remaining positive (from 7.5% in 2008 to 3.3%), 
trade flows had a negative growth rate (-3.3%), 
with a decrease of exports by 8.5 percent and 
imports by 2.3 percent. In general, fluctuations 
of trade flows follow mostly the fluctuations 
of imports. After the ‘trade recession’ of 2009, 
particularly exports (reaching a growth rate of 
56.3% in 2010) demonstrate very sharp ups and 
downs, so reflecting the influence of other factors, 
including the ups and downs of demand from 
other countries, the oscillations of the world prices 
of such products as energy, fuel products, minerals 
(particularly during the period 2009-2011), the 
change of weather conditions etc.

Figures in table 1.3 and data used in Graph 
1.6 refer to trade flows as measured in ALL. 
However, when measured in Euros or USD, the 

Source: Bank of Albania, external statistics, current account (www.bankofalbania.org)
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38 Based on the information from the respective statistical offices, the import coverage index for 2012 was 10.8% in Kosovo, 20.2% 
in Monte Negro, 51.5% in Bosnia and Herzegovina, 59.5% in Serbia, and 61.5% in Macedonia.

growth of trade flows reflects also 
the oscillations in the respective 
exchange rate. More stable the 
exchange rate is, more similar are 
the growth rate of trade flows when 
measured in different currencies; 
the oscillations of exchange 
rates are reflected in the different 
growth rates of trade flows when 
measured in different currencies, 
as illustrated in Graph 1.7. 

Fluctuations of USD exchange rate 
have been higher during the period 
considered in the table (2002-
2013), so were the fluctuations 
of trade flows growth rates when 
measured in USD. The last year 
(2013) makes a difference, since 
exchange rates have been more 
stable and the levels of growth 
were low. Use of real data to 
measure trade flows by adjusting 
the nominal data to account for 
exchange rate fluctuations and 
price change effects, is necessary 
for making the country’s trade 
data comparable with other 
indicators measured in real 
terms (as real GDP growth etc), 
and also comparable with trade 
data produced by international 
institutions.

Graph 1.8 demonstrates the 
trend of the openness index, 
measured as a ratio of the trade 
flows value (exports plus imports) 
to the nominal GDP, being very 
much influenced by the trend of 
trade flows. This index improved 
considerably during the years 
2010-2011 (from 46.5% in 2009, to 
52.2% in 2010 and 57.2% in 2011), 
to decline again in 2012 down to 
56 percent, a level maintained 
in 2013 as well. The openness 
index for Albania is quite low, 
even compared with the countries 
of the region38. Being a small 
economy, Albania should promote 
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a further and deeper integration (openness) in the 
international economy.

The fall of trade deficit during 2012 and 2013, have 
had a positive effect on the import coverage index, 
as revealed in graph 1.8 (and also in table 1.3). 
Import coverage index (measured as a ratio of 
exports value with the imports one) demonstrates 
a clear increasing tendency: from 23.9 percent in 
2009, to 40.3 percent in 2012 and 47.9 percent in 
2013. However, despite this trend, this index is still 
quite low even compared with other countries in 
the region, so reflecting a low competitiveness and 
a long-term threat to macroeconomic balances.

Albania’s low ratio of exports to imports value 
specifically relates to the structure of exports.      
Products in the inward processing (IP) regime 
(as those of textile and footwear industries etc) 
continue to account for the main part of country’s 
exports although in a declining share during the 
last years (from 63.14% in 2009 to 43% in 2012, 
and 40% in 201339). Both IP export and imports 
increased in 2013 (7.4% and 17.6%, respectively), 
however the value added of IP exports (value of 
IP exports minus value of IP imports) decreased 
considerably (by 23.3%: from 22,778 million ALL, 
down to 17,476 million ALL). The share of the 
IP value added to IP exports in 2013 was only 
17.5 percent, meaning that if only value added is 
considered, the share of IP exports to total exports 
gets down to only 7.1 percent! The comparative 
advantage of such products is mostly based on 
low wages, so it is difficult to be sustainable 
in medium-to long term. However this sector 
is contributing considerably to employment. 
Supportive policies to encourage investments and 
employment and also aiming at increasing the 
processing links in the value added chains could be 
effective unless they are not discriminative against 
other industries. 

Share of agriculture products exports continue to 
be quite small, only 5.9 percent of the total exports 
(and the ratio of agriculture exports to agriculture 
imports is only 15.7%), but the potential of 
this sector is really high and structural reforms 
(related with prolonged land property problems, 
consolidation of arable land parcels, supporting 
of processing industries etc) are expected 

to be very productive. Exports of some other 
commodity-groups (mining industry products, 
other raw materials etc) are highly influenced by 
the world price fluctuations and represent also a 
relatively low value added, while export of energy 
is highly related with the weather conditions. 
Medium to long-term policies in support of export 
diversification and increasing the value-added of 
exported products, are needed. 

Widened macroeconomic imbalances call for 
strong political action, especially for reducing 
public debt, reforming the revenue sources and 
government expenditure, payment of government 
arrears, reduction of non-performing loans and 
restoring of credit growth, as underlined in the 
IMF Country Report40. The Report also ascertains 
that ‘a sustained deceleration of structural reforms 
has coincided with declining potential growth in 
recent years…and has prevented a broadening 
of the productive base, reduction in economic 
informality, and diversification of exports’41. 

Recommended structural reforms are related 
particularly with business and investment 
environment, and also with agriculture, social 
welfare programs, energy sector, education and 
health, and EU integration. Deepening of regional 
integration is also important. As underlined in 
the IMF Country Report, ‘Albania’s business 
environment is weak. Despite the relatively 
flexible labor market and low statutory tax 
rates, the investment climate has suffered from 
poor property rights, corruption, weak contract 
enforcement, an inefficient judicial system and 
weak access to finance, particularly for SMEs’42. 

Box 1.1 confirms that during 2013 the business 
climate in Albania is deteriorated: Albania lost 
5 places in ranking in ‘ease of doing business’, 
compared with the previous year. The lowest rated 
dimensions of index are ‘burden of custom 
procedures’, ‘dealing with construction 
permits’ and ‘paying taxes’ while a significant 
deterioration of the position is noted in 
‘enforcing contracts’ and ‘starting a business’. 

Box 1.2 provides information about the position of 
Albania based on the index of economic freedom. 
Country’s score for economic freedom in 2013 
is higher than the world average but lower than 

39 General Directory of Customs, Albania, and ACIT’s calculations. 
40 IMF Country Report No. 14/78.
41 Idem, p. 21
42 IMF Country Report No. 14/78, p. 21.
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Box 1.1: Ease of Doing Business
According to ‘Doing Business 2014”, Albania ranks 90th on the ‘Ease of Doing Business’ in a world list of 189 
countries, from 85th in the previous year (in a list of 185 countries). The country continues to better rank in 
‘getting credit’ (13th, from 23rd in 2013 and 24th in 2012), ‘protecting investors’ (14th, from 17th in 2013 and 
16th in 2012) and to some extent in ‘resolving insolvency’ (62nd. The lowest rated dimensions are ‘dealing with 
construction permits’ (189th, from 185th and 183rd in 2013 and 2012, respectively); ‘getting electricity‘(158th, 
from 154th in 2013), and ‘paying taxes’ although this indicator is considerably improved compared to the previous 
years (146th, from 160th and 152th in 2013 and 2012, respectively). Significant deterioration of the position is 
observed in ‘enforcing contracts’ (from 96th in 2013 to 124 in 2014) and ’starting a business’ (from 68th to 76th).  

The World Bank and IFC Report “Doing Business 2014”

Box 1.2: 2014 Index of Economic Freedom
According to the “2014 Index of Economic Freedom”, Albania’s ‘economic freedom’ overall score is 66.9, ranking 54th 
in the world (out of 178 countries, from 185 in the “2013 Index”:7 countries are not ranked in the ‘2014 index) and 
25th in the European region (among 43 economies). The country’s overall economic freedom score increased 1.7 points 
compared with 2012, and its position was improved by  4  places in the world list and by 2 places in the European 
region’s list of countries. Country’s score is higher than the world average (60.3) but lower than the European region 
average (67.1). Considering each of the ten economic freedom dimensions, improvements are marked in ‘investment 
freedom’ (+10.0 points), ‘trade freedom’ (+7.7 points); ‘monetary freedom’ (1.6 points), ‘labor freedom’ (+0.7 points), 
‘government spending’ (+0.5 points), and ‘fiscal freedom’ (+0.1 points). Less points are scored in ‘business freedom’ 
(-2.9), and freedom from corruption’ (-0.6 points); no change in the score of other freedoms, such as ‘property rights’ 
and financial freedom’. The highest score is recorded in ‘fiscal freedom’ (92.7 points, 20th) but the highest position is 
in the ‘financial freedom’ (19th, with 70 points). The most problematic dimensions are ‘labor freedom’ (49.7 points, 
ranking Albania 140th), ‘freedom from corruption’ (30.4 points, ranking Albania 101st, from 93rd in 2013), and 
‘property rights’ (30 points, ranking Albania 93rd from 94th in 2013). Referring to long term score change (since 
1994), in the first place is ‘monetary freedom’ (+57.9 points) and in the worst position is “property rights (-20 points).

The Heritage Foundation and Wall Street Journal Report on “2014 Index of Economic Freedom”

Box 1.3: The competitiveness position of the Albanian economy, 2013-2014
The Global Competitiveness Report 2013-2014 ranks Albania 95th out of 148 countries/economies, based on the 
Global Competitiveness Index (GCI) 2013-2014. According to this index, the position of the country is deteriorated by 
six places compared to 2012-2013 GCI (when country was ranked 89th in a list of 144 countries/economies), and by 
17 places compared to 2011-2012 GCI (when country was ranked 78th in a list of 142 countries/economies). According 
to the same index, Albania scored 3.85 points (in a range 1-7), which is 0.1 points less from the score got in 2012-2013 
and 0.3 points less from the score got in 2011-2012. Considering each of the three main components (dimensions) of 
the GCI Index (basic requirements, efficiency enhancers and innovation and sophistication factors), Albania (being 
classified as an ‘efficiency driven’ economy) got again the highest score in the first one, ‘basic requirements’ (4.2 points, 
the same as in the previous year but 0.3 points lower than the score of 2011-2012), and ranking 94th (compared with 
87th in the previous year and 71st in 2011-2012). Looking at the pillars within the three dimensions (12 pillars in 
all), the highest position is got in ‘health and primary education’ which belongs to the ‘basic requirements’ dimension 
of the GCI (56th from 79th in the previous year, scoring 5.9 points). The lowest ranked pillars are ‘financial market 
development’ (128th from 120th in the previous year, scoring 3.3 points) and ‘business sophistication’ (122nd from 
98th in the previous year, scoring 2.8 points). Regarding the trade-related factors (within 6th pillar - goods market 
efficiency), Albania ranks better in ‘trade tariffs’ 39th, from 46th in the previous year). The situation is worsened in 
several indicators, particularly in ‘burden of customs procedures’ (117th, from 92nd in 2012-2013 and 66th in 2011-
2012). According to the Report, the most problematic factors for doing business in 2013-2014 are: ‘corruption’, ‘access 
to financing’, ‘inefficient government bureaucracy’, and ‘tax regulation’.

World Economic Forum: The Global Competitiveness Report 2013-2013
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European region average. The highest score is 
recorded in ‘fiscal freedom’ but the country is 
better positioned in the ‘financial freedom’. 
The most problematic dimensions are ‘labor 
freedom’, ‘freedom from corruption’, and ‘property 
rights’.

The Global Competitiveness Report 2013-
2014, as shown in Box 1.3, also confirms steps 
back as regards business and investment 
climate. The competitiveness position of the 
country measured by Global Competitiveness 
Index (GCI) is deteriorated by six places 
compared to GCI 2012-2013 and by 17 
places compared to GCI 2011-2012, although 
progress is achieved in some fields. As 
regards trade, along with improvements in 
‘imports as percentage of GDP’ and ‘trade 
tariffs’, the situation is worsened in ‘burden 
of custom procedures’. According to the 
Report, the most problematic factors for 
doing business in 2013-2014, are: ‘corruption’, 

‘access to financing’, ‘inefficient government 
bureaucracy’ and ‘tax regulation’. 

While achievements regarding tariff and quota 
barriers and also real costs of moving goods across 
borders (transportation and communication 
costs) are visible and important, ‘the spotlight is 
turned to less obvious impediments, especially 
administrative and logistical hassles. Trade 
Facilitation Agreement reached in the Ninth WTO 
Ministerial Conference in Bali, December 2013, 
aimed at reducing such hassles’43. 

Trade facilitation (with an important impact on 
trade and welfare) is assessed by Enabling Trade 
Index, presented in “The Global Enabling Trade 
Report’, published biennially since 2010. Trade 
facilitation policy measures are important for the 
most problematic factor of exports and imports in 
Albania, as shown in Box 1.4. The Custom Code 
(still a draft – May 2013) is expected to further 
approximate the respective legislation with the 
EU one, and also contribute in trade facilitation.

Box 1.4: 2014 Enabling Trade Index
‘Enabling Trade Index’ ranks Albania ranks 69th in a list of 138 countries, with an overall score of 4 (in a range 1-7). 
Compared with other countries in the Western Balkan region, Albania ranks only before Serbia (89th, scored 3.7) 
and Bosnia and Herzegovina (78th, scored 3.9); in the best position in the region is Montenegro (49th, scored 4.3). 
Considering all subindexes (‘market access’, ‘border administration’, ‘infrastructure’, and ‘operating environment’), 
Albania is better ranked in ‘market access’, 17th with a score of 4.4, being in the best position in the region, followed 
by Macedonia and Montenegro. If only ‘domestic market access’ is considered (pillar 1, from 7 pillars in all), the 
position of Albania is even better, ranked 11th, with a score 5.9. The second subindex, ‘Border administration’, ranks 
Albania 70th, with a score of 4.0 and positioning it the second in the region. Less ‘favorable’ subindex for Albania is 
‘infrastructure’, positioned 90th and scored 3.4, ranked the last in the region. Pillar 4 ‘Availability and quality of transport 
infrastructure’ (a component of the ‘infrastructure ’subindex) ranks Albania 116th with a score of 2.4, positioning it 
the last in the region. According to the last subindex, ‘operating environment’, Albania is ranked 85th (scored 3.9), 
positioned the last but one in the region.

Most problematic factors for exporting: identifying potential markets and buyers; inappropriate production technologies; 
difficulties meeting quantity/quality of buyers; access to trade finance.

Most problematic factors for importing: burdensome import procedures; tariffs; corruption at the border; high costs or 
delays caused by international and domestic transportation. 

World Economic Forum: The Global Enabling Trade Report 2014

43 The Global Enabling Trade Report 2014, p. 2.
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Albania’s foreign trade flow dynamics experienced 
a small increase during 2013 when compared to 
2012. Albania’s total trade for 2013 amounted 
to ALL 760,856 million, representing an increase 
of 2.8% as compared to 2012. Imports volume 
(expressed in ALL in graph 2.1) remains the 
biggest component of trade volume. However, 
the value of imports for 2013  declined again 
as in 2012 to 514.518 million ALL matching 
also the decrease of consumption of the year, 
representing a drop of 2.4% in 2013 as compared 
to 2012 (527.038 million ALL).

This drop of imports was offset by the increase 
in exports volume (expressed in ALL) (see graph 

Albania’s export and import dynamicsII

2.1 and 2.2). Total value of exports in 2013 
reached 246.338 million ALL an increase of 
15.6% as compared to 2012 almost doubling the 
growth rate (the increase was 7.9% in 2012 as 
compared to 2011). Generally, exports have been 
characterized by a strong and steady positive 
trend from 2002 apart from the years when the 
crisis hit in 2008 and 2009. This dynamic has 
helped in shifting the coverage of imports from 
exports towards a continuous improvement of 
the balance. Exports represent 32.4 percent of 
the total trade flows during 2013 expressed in 
ALL. This indicator has increased consistently 
from 2009 (19.3%); in 2010 (25.1%); in 2011 
(26.6 %) and in 2012 (28.8%)
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Albania’s Trade structureIII

3.1 Main Characteristics

Albania’s trade structure has maintained a similar 
pattern throughout the years. Although some 
main sectors have experienced decrease (both, in 
value and in share), they still represent the bulk of 
Albanian trade. As it is analyzed in the following 
paragraphs, there is a worrying concentration of 
exports in very specific categories or products, 
starting with mineral products. However, in terms 
of new opportunities, there are some interesting 
developments to be noticed and analyzed. Table 
3.1 provides information on exports and imports 
values, share to total and growth rate based on the 
classification of goods by sections.

Exports of mineral products increased by 31% in 
2013, accounting for a sound 40% of total exports. 
This strong increase in such an important sector 
has helped the overall exports increase in the 
last two years. Most of the sections, like mineral 
product, vegetable products, prepared food, wood 
or other fiber and works of arts have experienced 
the same positive trend as in 2012 (continuing with 

their increase). Main metals and their products 
remain in the same negative trend as last year. 
The rest of sections have experienced a difference 
trend. 

During 2012, animal origin products, with its 
1.4% of total share of exports, had a growth rate 
of 25.4%, but in 2013 this category remained 
almost at the same share on total though with a 
decrease with 39%. The same situation appeared 
for animal grease and oil. Contrary to 2012 which 
had a growth rate of 23.6%, during 2013 this group 
decreased with 25%. Works of art, collection and 
antics pieces grew by 25% in 2012; while in 2013 
this category represented the biggest increase in 
relative terms with 10,633% (its share to the total 
exports is very low though, about 0.01%). 

Some of the sections that increased their export 
flows, contrary to 2012, are: chemical industrial 
products or alloys that increased by 48%, 
accounting for 0.5% of total exports, followed by 
natural or cultivated pearls, jewelry with an increase 
rate of 35% with its 0.1% of total share of exports. 
Main metals and their products that account 
14% of total share of exports also experienced a 
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decrease of 10% followed by footwear products 
with an increase 14% reaching at 13.9% of total 
exports. 

Some of the sections that have experienced the 
highest increase of imports in relative terms, as 
compared to 2012 are: unprocessed leather by 17% 
of increase (which confirms the increase trend in 
the exporting sectors that use this raw material), 
textile (13%), wood or other fiber (21%), footwear 
(8%), etc. However, most of import categories 
have experienced decrease during 2013, especially: 
mineral products with a decrease of 16%, stone 
and cement products (-3%), main metals (-8%), 
vehicles (-5%), etc. 

3.2 Export Structure

Just as in 2012, mineral products, base metals, 
textiles and footwear remain the important 
sections with high shares to overall exports (more 
than 82% on total exports). Amongst these, 
mineral products have increased their share in the 
total exports in the years 2011, 2012 and more in 
2013 becoming the section with the biggest share. 
In 2013 the mineral products share was 40%, an 
increase of 4.3 points of share compared to 2012 
(35.7% in 2012). 

Textiles products and footwear products as we 
mentioned above have experienced changes 
regarding the growth rate during 2013. Textile 
products account for 14.4% (15.2 percent in 2012) 
of total exports in 2013 and it shows a consistent 

drop in the share of total exports in the last years. 
However, differently from 2012, in 2013 the 
sector experienced increase of exports despite the 
decrease of share. This is due to the fact that other 
products export (such as mineral) has increased 
much more. As explained later in the relevant 
chapter, there are some new developments in this 
sector as well.

Another important sector with significant change 
in 2013 is footwear products. When compared 
to the previous year where footwear exports 
decreased by 1.9%, during 2013 this sector 
increased with 14%. These products account for 
14% percent of total exports, having the same 
share as in 2012. Despite their importance, they 
continue to show a downwards trend in their 
share on total exports. This is mainly due to the 
faster advancement of other important sectors 
rather than a rapid loss of this category. Low value 
added and high geographic concentration continue 
to be main problematic aspects for textile and 
footwear in Albania. The 2009 crisis in Italy and 
Greece and the consequent decrease of demand 
was directly reflected in the slowdown of Albanian 
exports. Trying to invest and upgrade their 
businesses from the inward processing regime and 
diversify their geographic partners, are still crucial 
challenges ahead for these two sectors. However, 
after few years of decrease and uncertainty, new 
developments are to be reported for 2013 (please 
see the relevant chapter 4.1).

Base metal products on the other hand continued 
to decrease their share to total exports in 2013 to 
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14% from 18.2% in 2012 experiencing a decrease 
of 4.2 percentage points compared to 2012. Metal 
products exports decreased by 10% during 2013 
(4.1 percent in 2012). 

The ten most exported products fall under the 
above mentioned product groups: mineral 
products, textiles, footwear and metals. They 
represent 64% of total exports, reflecting further 
concentration when compared to previous years 
(59 percent in 2012; 44% to 2011). There are some 
new products in the top ten for 2013. Table 3.2 
shows a list of most exported products since 2008. 

Petroleum oils is the top exported product with 
69,540 million ALL an increase of more than 25% 
compared to 2012 and now representing 28% of 
the value of total exports for Albania. The rapid 
increase of exports of this product in the last 
years has reshaped the structure and balances of 
most exported products and, as we will analyze in 
chapter 4, it has enlarged the geographic coverage 
of Albanian trade. 

The second most exported product, other 
petroleum oils and oils obtained from bituminous 
minerals and preparations, has increased with 55% 
and represents 9% (6.6% in 2012) of total exports 
of the country. This is another product from the 
extracting sector which is advancing very fast in 
the top exported products. These two products 
have contributed in the enlargement of the share 
of mineral products in total Albanian exports. 

Uppers and parts thereof (for footwear) has 
been the third most exported product last year,  
shifting at the fourth place during 2013. They 

were replaced at the third place by bars & rods of 
iron which have experienced an increase of 53% 
percent and represented around 5% of the value 
of total exports. 

3.3 Import structure

As a characteristic of Albanian trade of the last 
years, imports structure is more dispersed than 
the structure of exports. In 2012 there were 
no major changes observed in the structure of 
imports compared to 2011, but 2013 presented 
some developments. The sections with the highest 
share to total import flows continues to be mineral 
products (18%) but its share on total imports 
is 3% lower than 2012. Electric machinery and 
equipment accounted for 12% while main metals 
for 10%, both with the same share as in 2012. 
Altogether these sections represent 40% of total 
imports. Imports of textile, footwear and wood 
products experienced an increase in 2013, contrary 
to what had happened in 2012. Other important 
sections remain chemical products and prepared 
food as in 2012. 

Imports of mineral products reached 92,633 million 
ALL, but in contrast to 2012 they experienced an 
increase of 8.1%, this year represents a decrease 
with 16%. Regarding the imports of mechanical 
and electrical machineries (which during 2012 
decreased by 18.8 percent in value), in 2013 this 
section decreased only by 3% at a value of 61,307 
million ALL. Imports of metals represented 10 
percent of total imports (50,149 million ALL) and 
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have experienced a smaller decrease during 2013, 
only 8% compared with 2012 (when the decrease 
was 18,6%).

Light petroleum distillates continued to be the 
most imported product for Albania in 2013, 
reaching at 112,545 million ALL (53,291 million 
ALL in 2012) and a major increase of 111%. While 
electric energy was the second most imported 
product during 2012, in 2013 it dropped at the 
fifth place, being replaced by light oils and its 
preparations, valued at 16,233 million ALL or 61% 
higher than in 2012. 

The ten most imported products in Albania account 
for 39% of total imports. Their concentration has 
increased with 9 percentage points as compared 
to 2012. The most imported products fall under 
different categories such as minerals, medicaments 
base metals, vehicles and agricultural products. 

Table 3.4 gives better insight on most imported 
products during 2013 while table 3.5 gives an 
insight on imported products with the highest 
increase in value. Mineral products are often 
enlisted in both tables.
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Trade in Specific SectorsIV

4.1 Inward processing trade

Inward processing trade was affected by the 
overall decrease of the past years until 2012. The 
considerable decrease was due to the drop of 
exports in all inward processing industries (except 
for prepared food). The year 2013 represented a 
positive turn for the sector. Inward processing 
exports were valued 98,273 mln ALL, showing, in 
contrast to 2012, an important increase of 7.4%. 
However, the share of inward processing to total 
exports has again decreased to 40% (43% in 
2012) of total exports, representing a drop of 3 
percentage points down. The main reason for this 
was the very strong increase that other sectors, 
such as mineral products have experienced in 
2013. 

Inward processing imports amounted to 80,806 
mln ALL (68,718 mln ALL in 2012), having 
increased by 18% compared to 2012 (in 2012 they 
decreased by 15.4% as compared to 2011). Inward 
processing value, expressed as the difference 
between exports’ value and import value has 

experienced a decrease of 23% in 2013. The value 
added from inward processing sector reached 
17,467 mln ALL accounting for 18% of total inward 
processing exports with a significant decrease in 
share by 7% of this indicator (22,788 mln ALL 
in 2012 accounting for 24.9% of total inward 
processing exports and a significant increase in 
share by 6.6 percent). 

Apart from the visible change in terms of growth 
when compared to the previous year, there are 
minor developments in terms of structure of 
inward processing exports for 2013. To be noticed 
is the drop of the share of metal products from 
14% on total IP share, to 9%. This is a result of 
the considerable drop in this sector (-34%). The 
structure of inward processing exports is given in 
graph 4.1.

Inward processing of textiles, footwear and metals 
account for the highest share of inward processing, 
remaining the most important categories in this 
aspect, with 79% of share (Graph 4.1). Inward 
processing is also developing in other sectors such 
as machinery assembling and food and beverages.        

2009 2010 2011 2012 2013
Inward Processing Exports  (in Mln All) 65,308 85,423 99,378 91,507 98,273

Share of Inward Processing Exports to total (in %) 63.14% 53.05% 50.33% 43% 40%

Change rate of IP exports (in %) -3.06% 30.80% 16.34% -7.90% 7.39%
Inward processing imports  (in Mln All) 50,875 68,711 81,211 68,718 80,806
Change rate of IP imports (in %) 0.61% 35.06% 18.19% -15.40% 17.59%
Value added, Inward processing  (in Mln All) 14,433 16,711 18,168 22,788 17,467

Value added share to IP Exports (in %) 13.95% 10.38% 9.20% 24.90% 17.77%
Value added change rate (in %) -14.10% 15.79% 8.72% 25.43% -23.35%

Table 4.1: Inward Processing Trade, 2013

2009 2010 2011 2012 2013
Share to 

total
Change Rate 
2013 - 2012

Sector Description in mln ALL in mln ALL in mln ALL in mln ALL in mln ALL in % in %
Textile and its products 28,010 30,051 33,504 32,167 35,211 35.83% 9.46%
Footwear and hats, umbrellas and 
parasols, walking 20,043 25,382 30,219 29,625 33,656 34.25% 13.60%
Main metals and their products 5,985 16,205 18,954 13,215 8,741 8.89% -33.85%
Prepared food; drinks, alcoholic 
beverages and vin 2,485 2,928 3,211 3,457 4,658 4.74% 34.74%
Mechanic, electric machinery and 
equipment … 2,827 3,970 4,811 4,101 4,556 4.64% 11.09%

Table 4.2: Exports of Inward Processing by Sector
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Graph 4.1: Structure of inward processing exports, 2013

Inward processing exports of textiles category 
summed up to 35,211 mln ALL, accounting for 
36% of total inward processing exports and for 
9.5 % increase in value. The main item of inward 
processing within the textile sector: uppers and parts 
have increased by 16% and it represents 13% share 
to sector exports. Other important products are 
men trousers, parts of footwear, locks of metal, etc. 

Most important traded items of the textiles inward 
processing sector for 2013 are listed in the table 4.3.

Footwear products reached 33,656 mln ALL having 
increased in absolute value by 13.6%, accounting 
for 34.25% of total inward processing exports. 
After the decrease in 2008 this sector has strongly 
recuperated in value in 2011, in 2012 it had a small 

HS Code Description 2012 2013
Growth 

Rate 

Share to 
Sector 

Exports
in mln ALL in mln ALL in % in %

640610
Uppers and Parts Thereof, Other than 
Stiffeners 11,069 12,839 16% 13.06%

620342
Men's or Boys' Trousers, Overalls, 
Breeches, of Cotton 6,172 7,231 17% 7.36%

640340
Other Footwear, Incorporating Protective 
Metal Toe-cap, 6,181 6,410 4% 6.52%

640399 Other Footwear With Uppers of Leather 4,229 5,150 22% 5.24%

830140  Locks of base metal  4,917 4,622 -6% 4.70%

620520 Men's or Boys' Shirts, of Cotton 0 4,263 100% 4.34%

481940 Other sacks and bags, including cones 1,973 4,031 104% 4.10%

160416
 Anchovies, prepared or preserved, whole 
or in pieces, but not minced  2,616 3,060 17% 3.11%

610711
Men's or Boys' Underpants, Briefs, of 
Cotton, Knitted or Crocheted 1,835 2,605 42% 2.65%

610910
T-shirts, Singlets, Other Vests, Knitted or 
Crocheted, of Cotton 1,754 2,019 15% 2.05%

Table 4.3: Most important inward processing export products
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decrease by 2%, and during 2013 experiencing 
both growth and stabilization. The most important 
items within this sector are listed in table 4.3. 

Although figures on inward processing exports 
were quite negative in 2012, stressing the decrease 
and the loss of share on total exports, the situation 
has improved in 2013 for the sector. After the 
considerable crisis of trade partners’ countries 
of Albanian companies (mainly in Italy and in 
Greece), the year 2013 represented a good year 
characterized by growth. 

Metals and products thereof, another important 
category of the inward processing sector, were 
valued at 8,741 mln ALL (13,215 mln ALL in 
2012), having again decreased in absolute value 
by 34%, the same as 2012. Main products within 
this category remain locks of metal while bars and 
rods, which where the most exported product of 
the sector in 2012, has disappeared from the top 
ten in 2013.

Edible preparations items within inward processing 
account for 4.8% of total inward processing 
exports, valued at 4,658 mln ALL replacing in 
ranking the machineries. Their value increased by 
35%. In line with the overall increase tendency the 
main food industry inward processing items such 
as anchovies accounting for 66% of this category, 
have experienced an increase in value by 17%. 
Inward processing of mechanic, electric machinery 
and equipment was valued at 4,556 mln ALL. This 
category experienced also an increase by 11%. 

The geography of inward processing shows 
some changes as compared to 2012 (see graph 
4.2). The main inward processing trade partner 
is confirmed to be Italy, which has increased its 
share in 2013 at almost 83% of total exports of the 
sector. In terms of value, inward processing trade 
with Italy reached at 81,815 mln ALL, increasing 
by 14% as compared to 2012. Exports increased 

with other main partners as well such as Greece 
which jumped again to the second place with 5% 
of share. Germany, which held the second place in 
2012, was in the third place with 4%. Turkey has 
disappeared from top destinations of this sector in 
2013 while Kosovo has dropped from 3% of share 
to 1%. France and Spain have remained at similar 
positions as in 2012. This change of geographic 
structure is due mainly to the recovery of the 
traditional partner countries of the sector (Italy 
and Greece) during 2013 (see graph 4.2).

Despite this positive news of 2013, we have argued 
in the previous reports that high concentration 
of the market has proved to carry high risks in 
case of recession in partner countries. The Italian 
and Greek crisis has directly affected Albanian 
businesses and their trade relations with the Italian 
counter partners. Some companies were seeking 
for other markets (Greece was being replaced by 
Germany in 2012).  Although shifts in geography of 
trade in the inward processing exports would have 
been healthier from an economic point of view, in 
2013 we noticed a return to the ‘classic’ partners 
and geographic concentration followed.

Italy
83%

Greece
5%

Germany
4%

Kosovo
1%

France
1%

Spain
1% Others

5%

Graph 4.2: Geographic distribution of inward 
processing trade by country, 2013
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4.2 Agriculture products

4.2.1 Exports

Agricultural products exports reached 14,652 
million ALL (tab 4.5) or 14.3% higher than in 
2012. Therefore the share to total exports of the 
country has reached 6 percentage points while 
the imports’ coverage ratio went up to 15.7% 
from 13.75 %, in 2012. Despite this improvement 
it remains lower than the total imports’ coverage 
ratio (48%). However, the very positive trend of the 
last years, gives us some encouraging perspective 
and projections for this sector and its exports.
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Graph 4.3.: Trade flows of agricultural products
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Graph 4.4: Share of agriculture exports, by country 2013

Graph 4.4 shows shares of exports by country of 
origin. Italy remains the main exporting partner 
in terms of agricultural products representing 
23% (33% in 2012) of total agricultural exports 
share with a decrease of 10 points.  Germany has 
replaced Greece as the second most important 
country importing with a share of 10%. Greece, 
which was the second country where Albania 
exported most during 2012, with almost 14% of 
total share of exports, shifted at the third place with 
8% in 2013. Kosovo presented a decrease this year 
in the share of total agricultural exports from 10% 
in 2012 in 5% during 2013.

Apart from the general increase in quantity, it is 
important to mention that there has been a strong 
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diversification of exporting destinations in 2013. This 
patterns in confirmed not only from the geography 
point of view, but also in terms of structure which 
presents weak concentration internally to the sector 
and a large variety of products. Dynamics of exports 
and imports structure in a more detailed perspective 
is given in table 4.5.

The largest share of agricultural exports, in terms 
of category, goes to oil seed (24.24%) and meat, 
fish and seafood (21,44%), a similar situation as 
in 2012. The category with the highest increase 
as compared to 2012 is miscellaneous edible 
preparations but they represent only 1.8% of 
total exports. Cocoa and cocoa preparations 
increased by 170% compared to 2012, while 
products such as residues, wastes of food 

industry, animal food representing only 0.01% 
of total exports increased by 100%. 

The most exported agricultural products 
accounting for 60% of total agricultural exports 
are shown in table 4.6. Shifts in share and 
importance are to be observed because of 
specific group products dynamics, where several 
new products have appeared in the top ten most 
exported products in 2013. Exports of anchovies 
are ranked first for the fifth time, surpassing 
exports of medicinal herbs. Exports of anchovies 
in 2013 account for 21% of total exports and 
17% increase to 2013, while the share of exports 
of medicinal herbs has increased in 2013, from 
17.6% to 19%. The increase of value of this 
product has been 26%. 
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Graph 4.5: Share of agricultural products imports, by 
country, 2013

4.2.2 Imports

Imports of agricultural products were valued at 
93,409 million ALL, almost the same figure as 
in 2012, marking an increase in its share of total 
imports by only 0.47 percentage points. In 2013 
imports in this sector accounted for 18.15% of total 
imports. The rise of import flows was observable 
in graph 4.3 as well. However, in the last years, 

exports growth rate has always been higher than 
imports performance. Imports substitution from 
domestic production is another positive trend that 
has affected the sector of agriculture products.

Imports of agricultural products to Albania are 
originating from a larger number of countries 
with no concentration patterns, as the graph 4.5 
shows. The main trading partners for agricultural 
products remain Italy and Greece, even though 
with lower shares, accounting for 10% and 9% of 
total imports respectively. Their shares and values 
have again decreased in 2013. 

The agricultural products imports structure is 
less concentrated than the structure of exports. 
The most imported products account only for 
43.5 % of total imports as table 4.7 shows. 
In 2013 wheat and muslin, which was in the 
second place in 2012, have become the most 
imported product, representing 10.1% of total 
agricultural products and noting an increase of 
56% compared to 2012. Cigarettes, which are 
the second most imported good representing 
9.8% of total agricultural products, experienced 
an increase of 5% compared to 2012. Refined 
sugar, in solid form, has seen a drop in imports 
by 19% and accounts for about 4% of the total 
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imports. Another product that has seen a drop 
in imports by -3% is beer made of malt. Some 
new categories are presented during this year, 

but with a small share to the total imports. For 
more details on shares and growth rates in 
percentage refer to table 4.7.

4.3 Trade in energy, minerals, base 
metals and other important sectors

4.3.1 Trade in electrical energy

In 2013 Albania produced higher levels of electricity 
compared to 2012 and this is reflected in the 
increase in the levels of exports and decreased 
levels of imports. This is inverse trend compared 
to 2012. Exports were valued at 4,122 mln ALL 
(1,972 million ALL in 2012) thus increasing by 
109% compared to 2012. Exports of electricity 
are still characterized by instability, despite its 
share of total exports increased to 1.7% of total 
export (it was less than 1% in 2012). The export 
of this product is still highly exposed to weather 
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Graph 4.6: Trade Flow of electrical energy, in mln ALL
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conditions and has not consolidated yet any 
sustainable pattern. With some changes compared 
to 2012, main partners in electric energy exports for 
2013 were Switzerland 49% (37% in 2012), Serbia 
23% (23% in 2012), Czech Republic 8% (4% in 
2012); Denmark 7%; Slovenia 6% (24% in 2012), 
and Greece 4% (11% in 2012). 

Imports on the other hand decreased by 62% and 
were valued at 11,310 million ALL. This expected 
decrease was of course related to the good 
performance of production in the domestic sector. 
The two main countries Albania imported from were 
Switzerland 42% (39% in 2012) and Serbia 36% 
(46% in 2012) Imports from Switzerland decreased 
by 59% and were valued at 4,747 million ALL. 
Imports from Serbia decreased last year reaching a 
value of 4,101 million ALL or 70 % lower than 2012.
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Graph 4.8: Share of electrical energy imports, by country, 2013

4.3.2 Trade of mineral fuels and oil 
products

Trade of mineral fuels and oil products experienced 
a remarkable increase in 2013, both in relative 
and absolute terms. Trade volume of this sector 
reached 247,248 mln ALL (151.182 mln ALL in 
2012), which is 63.5% higher than in 2012. Trade 
in oil in 2013 accounted for 32.5% of total trade 
flows (12.1 points of share increase compared 
to 2012). The increase in trade volume came 
from both exports and imports. Imports’ value 
reached 148,027 mln ALL (97% increase) and 
exports valued at 99,221 mln ALL (31% of increase 
compared to 2012). The boost of this sector in 
exports is mainly related to the increase of the 
extracting industries in the country, especially 
for petroleum oil. Exports of the sector are highly 
concentrated around this specific product.

In terms of geographic distribution of exports, 
some changes have occurred. Italy that was   the 
main exporting partner in 2012 with 44% but 
during 2013 it dropped at 22%. Italy is replaced in 
the first place by Kosovo with 23%, which was in the 
third place in 2012 (21%).  Spain remained in the 
second place with almost the same share of 23%. 

Exports to Italy decreased 
by 38% compared to 2012. 
Malta ranks in the fourth 
place (17%) with a value 
of 16,495 mln All and with 
an increase of 12 points 
in the share compared 
to 2012 (5%). These four 
countries account for 85% 
of share on total Albanian 
oil products’ exports (see 
graph 4.10). Main exported 
product is petroleum oil.

Interesting shifts concerned imports of oil 
products as well (see graph 4.11). Italy remains 
strong on its first place reaching a value of 78,561 
mln ALL in 2013 (48,317 mln ALL in 2012), 
which accounts for an increase of 62.5% in 2013. 
Turkmenistan which was at the second place 
during 2012 with a share of 11%, is replaced by a 
new partner, Libya, during 2013. This new partner 
is advancing very fast in exporting oil products to 
Albania, representing the second main partner for 
this sector reaching a share of 13% on total oil 
imports of Albania. While imports from Greece 
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Graph 4.10: Shares of oil products' export by country, 2013
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Graph 4.13: Share of mineral imports by country, 2013
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Graph 4.12: Share of mineral exports by country, 2013

44 In this section we analyze trade of mineral products (HS 25 and 26) excluding fuel and oil products and electric energy; these 
were analyzed separately in the previous sections).

have dropped steadily from 2008 to 2012, during 
2013 they increased by 198% reaching a value of 
14,248 mln All (4,783 mln ALL in 2012). Imports 
from United States increased too, reaching a value 
of 8,241 mln ALL, representing a share of 6% to the 
total. In terms of specific products, we can notice 
a high concentration in imports as well.

4.3.3 Trade in mineral products44

Mineral products trade volume reached 27,114 
mln ALL (24,711 mln ALL in 2012). They account 
for 3.6% of total trade flows, experiencing very 
little advancement in terms of share (it was 3.3% 
of share in 2012). Both exports and imports 
experienced shifts in 2013, but in different 
directions. Exports grew by 18% going from 19,429 
mln ALL in 2012, to 22,961 mln ALL in 2013. In the 
meantime, imports dropped from 5,282 mln ALL 
in 2012 to 4,153 mln ALL in 2013. This increase of 
exports and decrease of imports has contributed 
in further improving the positive trade balance in 
this sector going from 14,147  mln ALL in 2012, 
to 18,808 mln ALL in 2013. 

The most exported products for 2013 remain 
chromium ores and concentrates, portland 
cement, copper ores and concentrates and, as can 
be observed in table 4.8). As showed in table 4.8 
chromium ores and concentrate ranked in the first 
place this year with 29% of share, in contrast to 
2012 which was in the third place (27%). Portland 
cement exports decreased by 7% causing a drop 
of its share from 34% in 2012 to 27% of share on 
total mineral exports in 2013. The export of copper 
also decreased by almost 21% and was valued at 
4,349mln ALL ( 5,498 million ALL in 2012) and 
represents 19% of share on total mineral exports. 
These three products together count for 74% 
(97% in 2012) of total minerals, reflecting a less 
higher concentration of exports, due mainly to new 
products being exported in 2013.

In terms of geographic distribution, mineral 
products reflect some concentration in 2013. 
China is still the main destination as in 2012, but 
it experienced an increase of share by 20 points 
from 29% in 2012 to 49% in 2013 (see graph 4.12). 
Other main partners are Kosovo, which reached 
the second place with a decrease in share from 

20% in 2012 in 16% in 2013. Turkey with 18% of 
the share in 2012, in the third place, experienced 
a significant decrease of share going to 1% during 
2013. Switzerland jumped up in the ranking with a 
share of 7%. More than 72% of Albanian mineral 
products go to these three countries.

Imports of minerals are mainly composed by all 
kinds of construction materials, as observable in 
table 4.9. The two main products in this group, 

Italy
42%

Greece
19%

Germany
13%

Macedonia
10%

Turkey
7%

Kosovo
2%

Croatia
2%

Egypt
1% Bulgaria

1% Mexico
1% Other 

2%

Graph 4.13: Share of mineral imports by country, 2013
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hydraulic cement and Portland cement, have 
experienced decrease in 2013. This was due 
to the continuing slowdown of construction 
industry in Albania during the previous years. 
As table 4.9 shows, these two top imported 
products, hydraulic cement and portland cement 
(which account for 49% of imports) experienced 
again decrease by 22% and 63%, respectively. 
However, there are several new products in 
the top ten of imports in 2013. In addition, 
cement clinkers, which account for 13% of 

mineral imports in 2013, have experienced a 
huge increase.

Main importing partners remain Italy and Greece 
(42% and 19% of share). Italy remains at the 
same share, but Greece accounts for significant 
changes in shares (28% in 2012). Germany and 
Macedonia have both experienced an increase in 
share. Germany ranked again in the third place 
with 13% of share (15% in 2012), and Macedonia 
experienced a bigger increase in the share from 
3% in 2012 to 10% in 2013.  
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Graph 4.14: Share of metal exports by country, 20134.3.4 Trade in base metals and their 
products 

Exports in metal products were valued at 35,036 
mln ALL having decreased by 10% in 2012, 
accounting for a decrease of share to total exports 
reaching at 14,2% (18.2% in 2012). Main exporting 
partner countries are Italy (28%), Kosovo (26%), 
Turkey (22%) and Greece (10%). Overall exports to 
Italy decreased by 5% and were valued 9,810 mln 
ALL. While exports to Turkey decreased by 16%, 
reaching 9,133 mln ALL. 

The main exported items remains the same 
as in 2012: bars & rods (37%); locks (13%); 
Ferro-chromium (11%) etc. Most of them have 
experienced decrease during 2013. Ferrous waste 
and scrap, iron or steel and semi-finished products 
of iron have decreased considerably compared 
to 2012, in 75% and 65% respectively (see table 
4.10). Most of the other products listed in the top 
ten exports are the same as in 2012, which supply 
mainly the construction and metal processing 
industries.

Imports of metals were valued at 50,149 mln ALL 
(54,548 million ALL in 2012) having also decreased 
by 8 %. Their share to total imports remained 
almost the same as in 2011 and 2012, at 10%. 
The main importing partners for metal products 
remain Italy (28%), Greece (17%), Turkey (13%), 
China (12%) and the region, as the graph 4.15 
shows. Italy, as main partner, reached at 13,911 
mln ALL, almost the same as 2012 in absolute 
value, but with an increase in share with 4 points 
(24% in 2012). Greece continued the drop in 
imports by 30% in 2013, going from 21% of the 

share to 17%. Imports of metal products remains 
at the same share for Turkey (13%) and Serbia 
(6%), but are increased for China (from 9% to 
12%) and Kosovo (from 4% to 7%). Macedonia 
is a new partner during 2013 with a share of 5%.
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Graph 4.16 Trade dynamics of ICT products, mln ALL
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Information and communications technology 
(ICT) is a key factor for economic growth. Since 
2011, we have included this category in our analysis 

and we will be monitoring 
the sector in Albania, in the 
years to come. 

In the case of Albania, the ICT 
sector is still considered at 
early stages but developing 
at a good pace. It appears 
that Albania has reached 
good records in terms of 
skills and affordability in 
this field, but there isn’t 
yet sufficient usage of 

technology and socio-economic impact is still weak. 

In terms of trade of ICT products, as graph 4.16 
shows, trade of ICT products has experienced an 
increase both in imports and in exports. Exports 
reached 4,220 mln ALL, an increase of 46% 
compared to 2012. While imports were 21,170 mln 
ALL or a increase of 12%. 

As table 4.12 shows, exports are much more 
concentrated and top 10 exported products 
represent 71% of total ICT exports. This reflects a 
common pattern as other Albanian sectors as well. 
Top 10 imported products represent 62% of total 
ICT imports. This sector presents a considerable 
trade deficit even though smaller than previous 
years. 

4.3.5 Trade in ICT 
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Graph 4.17 
Exports of ICT products by countries, 2013
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Imports of ICT products by countries, 2013

As regarding geography of Albanian ICT trade, as in 
other sectors, exports are much more concentrated 
than imports. Italy is the main destination for ICT 
products that Albania exports, counting for 36% 
(41% in 2012) of total exports of this category. 
Austria is second with a share of 11% of total 
exports of this category (it was 3% in 2012), 
replacing Netherland with a share of 6% (from 
13% in 2012). Kosovo, Germany and Montenegro 
experienced a drop during 2013.

On the other hand, imports share is spread 
between different countries. For 2013 the main 
partner is confirmed to be China. Albania is 
importing more than 28% of its ICT products 
from China. Italy is left behind with 16% (19%  in 
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Graph 4.19: Share of exports of machinery by country, 2013

2012) of share on total Albanian imports of these 
products. Other countries that follow are South 
Korea (7%), Germany (6%), USA (5%),Turkey 
(4%), etc.

Table 4.12 and 4.13 present main specific 
ICT products exported and imported in 2013. 
The structure of exports is once again highly 
concentrated and top ten products count for 
71% of total exports. Top ten imported products 
amount at 62% on total imports. This sector does 
not represent a stabilized structure yet, in terms of 
trade, and therefore main traded products change 
often after each year.

4.3.6 Trade in mechanic and electric 
machineries

Total trade in machineries amounted at 47,487 
decreasing by almost 44% from 2012 (84,681 
mln ALL in 2012). Imports of this sector reached 
at 43,222 representing a decrease of 40% from 
2012 (71,834 mln ALL). This drop would suggest 
a decrease in investment of companies in terms 
of technology and machineries, mainly due to 
the continuing impact of the crisis. On the other 
hand, exports have decreased as well. In 2013, the 
amount of exports reached at 4,265 (12,846 mln 
ALL in 2012). 

The graphs 4.19 and 4.20 below present the 
geographic distribution of exports and imports of 
machineries, respectively. Exports reflect the same 
concentration pattern as total Albanian exports, 
while imports are more dispersed. Main exporting 
destination is Italy, stable with 48% of share on 
total machineries’ exports. Greece (14%) and 
Germany (10%) occupy the second and third place, 
while Kosovo dropped at the fourth place with 7% 
of share, from 16% in 2012. Albania imports its 
machineries mainly from Italy (31%), China (12%) 
and Turkey (8%). Shares of imports from Italy and 
Turkey have increased in 2013, while those from 
China and Germany have decreased.

In terms of specific products traded in this 
sector, tables 4.14 and 4.15 show top ten items 
for 2012. Most exported products were: electric 
motors (transit in Albania from other countries) 
which reached at 20% of share (11.5% in 2012) 
and parts of electric motors with 18.5% of share 
(9.3% in 2012). Despite the increase in share, both 
these items have experienced decrease in 2013 
(respectively by -40% and -34%). While for imports, 
parts of boring and sinking machineries, hydraulic 
turbines, electric conductors, pumps, etc. are main 
products of this category that Albania gets from 
other countries. Table 4.15 shows details about 
each products’ share and growth in 2012.
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Albania’s Trade GeographyV

5.1 Main characteristics of trade 
geography

During 2013, although the structure of geography 
of trade did not changed significantly, as compared 
to 2012, there have been some developments 
which are explained in this chapter. 

The most important trade partner of Albania 
accounting for the highest share of exports to and 
imports from, remain the EU-27 countries. Exports 
to the EU-27 countries account for 77% (75% in 
2012) of total exports, having experienced a slight 
increase of 2 percentage points in relative share as 
compared to the previous year. The yearly growth 
rate of exports to EU countries was 17.4% (during 
2012 they experienced 13% of growth). Imports 
from EU-27 countries account for 63.3 % (62% of 
total imports in 2012). Their share has increased 

by 1.3 percentage points and their value decreased 
by 1% (7% in 2012).

The second most important group of countries in 
terms of trade is the countries of the region. Their 
relative share of total exports reached almost 12%, 
growing by 5% from the previous year. The share of 
total imports of the countries of the region reached 
at 7.4%, dropping by 23% (growing by 1.3% in 
2012). This confirms the general decreasing trend 
of imports from all main trade partners of Albania 
in the last years. 

Other main countries exports shares to the total 
exports flows have experienced a considerable 
increase of 16% (decrease of 16% in 2012), 
compared to the previous year, reaching at 11% 
of share on total Albanian exports. Imports 
from these countries also represented 21% of 
total imports of Albania similar as in 2012. The 
slowdown in imports has affected flows from these 
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Graph 5.1: Countries exports' shares to total exports 2013

countries as well. In 2013 imports dropped by 5% 
(grew by only 6% in 2012)

The geography of trade is shown in more detail in 
the table 5.1 and in the graphs 5.1 and 5.2. While 
the table gives an overview of the importance of 
each country as part of the group-country, the 
importance of each single country with respect to 
their role and share as an export can be viewed in 
the graphs below.

In 2013, the main trading partner remained the 
EU-27 and, among European countries, Italy 
accounted for the highest shares of trade volume at 
55% (57% in 2012) of trade with EU-27 countries. 
Exports to Italy represented 60% (68% in 2012 and 
73% in 2011) of total exports to EU-27 countries. 
Exports to Italy represent 46% (51% in 2012 and 
53% in 2011) of the shares of total exports, 5 
percentage points lower than the previous year. 

Greece on the other hand remains the other 
important trading partner within the EU-27 as it 
represents 10% (12% in 2012 and 14% in 2011) of 
total trade volume. However, due to the crisis that 
Greece is experiencing, Albanian exports to Greece 

have again dropped and in 2013 they represented 
only 3% (4.4% in 2012 and 5% in 2011) of total 
exports, which is lower than exports to Spain 
(10%), Kosovo (7%), Malta (7%), China (5%) 
and Turkey (4%) and Germany (4%).  In few years, 
Greece moved from the second to the eighth (fifth 
in 2012) top destination for Albanian exports. In 
terms of imports, despite the constant decrease, 
Greece remains an important partner, holding the 
second place (9%) after Italy (33%).

The share of countries of the region’s trade 
represents an important part of trade flows for 
Albania. Thank also to the impact of the CEFTA 
agreement and, due to the crisis of Albanian in 
main European partners, trade with the region 
has increased consistently (although slowly). 
The countries of the region with highest shares 
to total Albanian exports in 2013 are: Kosovo, 
which is now a main partner, accounting for 7%  
(8.1% in 2012 and 7 % in 2011) of total exports, 
Macedonia accounting again as in 2012 for 2% and 
Montenegro with 2% (1.6% in 2012). Regarding 
to the imports from regional country which are 
present in the top ten countries from where 
Albania imports the most (graph 5.2) are Serbia 
accounting for 3% (4.4% in 2012) of total imports 
and Macedonia 2% (for the first time this year in 
the top ten). However, overall imports from the 
region have decreased in 2013.

5.2 Albania’s trade with the EU-27

5.2.1 Trade flows with the EU-27

Total trade flows between Albania and the EU-27 
were valued at 514,535 mln All (488,649 mln ALL 
in 2012), experiencing an increase of 5.3% (while 
it had decreased by 1% in 2012) when compared 
to 2012 (while it had increased by 12% during 
2011). Thus we have seen a progressive recovery 
in the last two years, after the crisis. The share of 
EU-27 countries trade flows has increased by 2% 
as well, reaching at 68% (66% in 2012). Exports to 
the EU-27 account for 77% (75.5% in 2012) of total 
exports of Albania. Exports’ value has increased by 
17.4% in 2013 (13% in 2012) which is still higher 
than the general increase of Albania’s total exports 
(15.6% of growth).

Imports on the other hand have decreased, in 
general, by 1% (7% in 2012) from the EU, in 
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2013, thus representing 63.3% (62% in 2012) of 
total imports of the country as you can observe 
in table 5.2. 

The export/import coverage ratio has increased to 
58% (49% in 2012), which is the highest coverage 
rate of the last decades and also higher than the 
total exports imports coverage ratio. Trade flows 
were mainly oriented towards Italy even this year, 
followed by Greece and then Germany, as you can 
observe in graph 5.3. 

Italy’s trade flows’ share to total trade volumes 
with EU-27 has dropped to 55% (57% in 2012) 
mainly because of the increase in exports and lower 
imports from other countries. Greece trade flows’ 
share to total trade volumes are at 10% (12% for 
2012 and 14% in 2011) accompanied by a decrease 
in absolute value of total trade flows. 

5.2.2 Structure of exports 
to the EU-27

Exports to the EU were valued at 188,784 mln ALL 
in 2013 from 160,781 mln ALL the previous year, 
having experienced an increase of 17.4 % (13% 
in 2012). Following a smiliar trend from last year, 
most of the EU countries members of EU-27 have 
experienced a significant increase on their export 
values, including Italy and Germany. A remarkable 
development concerns exports to Malta which has 
increased by 331% in 2013, putting it to the third 
top destination for Albanian exports (reaching 
at 9% of share on exports to EU). The real news 
in 2012 exports was Spain, which jumped to the 
second place after Italy, with a significant increase 
of 181%. This year Spain has maintained its 
position as second top destination with a share of 
13% on total exports to EU-27. Graph 5.4 gives a 

detailed view of countries shares to total exports 
of Albania to EU-27 countries. 

The categories’ structure of exports to EU-27 
countries reflects some changes in shares of total 
exports. In 2012 textiles and footwear were the 
most exported categories (put together) to the 
EU-27 countries representing 38% (44% in 2011) 
of total exports. This was represented mainly by 
inward processing items that are re-exported to 
their partners’ country of origin, mostly Italy and 
Greece. In 2013, these sectors experience further 
drop in share reaching at 33% of total exports to 
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Graph 5.6: Structure of imports from EU-27, by member EU and moving to the second place. 

The first place in 2013 was for mineral products. 
For many years, mineral products have been the 
main exporting sector to EU-27. A significant 
increase, both in share and absolute values, was 
registered in 2013, especially for oil products. This 
category now represents 37% of total exports to 
EU, from 34% in 2012. Main metals experienced 
decrease of exports from 12% to 7% of total 
exports to EU. The share of the other categories 
is almost the same as in the previous year. The 
structure of exports to the EU-27 countries by 
category is shown more explicitly in graph 5.5. 

The ten most exported products in 2013 account 
for 64% total exports to EU, from 62% in 
2012. Therefore, as in the last years, further 
concentration in exporting products could be 
noticed. In this regard, 2013 represents a particular 
year, with higher incidence of concentration in 
few products. As in 2012, five main categories are 
represented this year in the most exported items 
list: fuels, minerals, metals, footwear and textiles. 
The most exported product for 2013, the same as 
in 2012, was petroleum oil products. Petroleum 
oils accounted for 37% of total exports to EU-27 
in 2013 (it was 34% in 2012) having experienced 

an increase of 28% when compared to 2012. As 
we have mentioned previously, the domination of 
oil products in the exporting sector has marked 
significantly the structure of Albanian exports for 
2013. 

During 2013, few categories, the same as in 2012, 
had minor slowdowns (locks of base metal ; 
ferrochromium containing more than 4 percent of 
carbon; chromium content). Exports of textiles are 
represented again by the same products groups: 
men’s and boy’s trousers, shirts and t-shirts. 
Men’s and boy’s trousers have experienced a 
good increase by 17% in comparison with only 1% 
increase in 2012. A significant increase goes to the 
new category such as other sacks and bags, with 
104%.  About footwear category, it increased with 
23% in comparison with 2012, when it did increase 
by 49%. Exports of metal products are represented 
by locks of base metal which account for 2% of 
total exports, which remains an unchanged shared 
compared to the previous year, but with a decrease 
in growth rate by 6%. 

5.2.3. Structure of imports 
from EU-27

Imports from EU-27 countries amounted to 
325,751 mln ALL in 2013 (327,868 mln ALL in 
2012), having decreased only by 1%, as compared 
to 2012. The share to total imports has increased, 
reaching at 63.3% (it was 62% in 2012) of total 
imports. Imports from this group of countries 
are represented mainly by Italy and Greece 
which account for 66% (67% in 2012) of total EU 
imports. The drop in imports from Greece (-9%) 
was reflected considerably in the decrease of total 
Albanian imports. Germany, Spain, Bulgaria, Malta 
remain important partners although imports from 
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these countries have decreased in 2013 (imports 
from Spain has experienced a drop of 23% and 
from Germany with 6%). Respective shares of 
imports of most important partners within EU-27 
are explicitly shown in the graph 5.6 below. 

Imports from the EU-27 are distributed more 
evenly between sectors than exports (graph 5.7). 
Mineral products represent 27% (19% in 2012) of 
total imports of the country. Machinery, including 
transportation and mechanical machinery, account 
for 11% (13% in 2012) of total imports from 
EU-27. Other important imports’ categories are 
prepared food (8%) and textiles (8%), vehicles 
(8%), followed by chemical 
industry products and 
basic metal. 

Ta b l e  5 . 4  p r o v i d e s 
information about the 
most imported products, 
more in detail. The 10 
most imported products 
in 2013 accounted for 44% 
of total imports of EU-27, 
showing a lower degree 
of concentration than 
exports. Only the two main 
products, light petroleum 
a n d  l i g h t  o i l s  h a v e 
experienced an impressive 
increase in 2013. The rest 
of the top ten products 
have decreased. 
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is -56,281mln All) and, when compared to 2012 
(-59,737 million ALL), it has decreased by 6% (7% 
in 2012), due to a higher rate of growth in exports 
than in imports.

Exports to Italy were mainly represented by 
footwear products and textile which account,  
respectively for 26% and 25% of total exports to 
this country, with an increase of share by 1% for 
both sectors. In contrast to 2012, where minerals 
were the first category representing 29% of total 
exports to Italy, this year this sector represents only 
19% of total exports, decreasing by 10 points in 
the share compared to 2012. 

The most important categories, in terms of exports 
to Italy, are footwear, which account for 26% of 
total exports to this country. Petroleum oils and 
oils obtained from bituminous minerals continue 
to be the most exported product to Italy reaching 
a value of 22,120 mln ALL (30,500 million ALL in 
2012) representing 19% (28% in 2012) of the value 
of total exports. However this product decreased 
by 27% compared to 2012. The ten most exported 
products accounted for 61% (66% in 2012) of total 
products. For more details refer to the table A.3.1 
in Annex III.

Imports from Italy are far more concentrated when 
compared to 2012, as you can observe in graph 
5.10. Footwear (4%) and prepared food (4%) are 
two others new categories that represented this 
year. As in the previous years, mineral products 
are positioned in the first place accounting 
for the highest share of imports 38% (30% in 
2012) followed by textiles (decreased by 2%), 
machineries (decreased by  3%) and main metals 
(decreased by  1%).

The most imported product in 2013 from Italy was 
light petroleum at 66,278 mln ALL (38,173 million 
ALL in 2012) and it experienced an increase of 74% 
from 2012 and an increase in share from 22% to 
39%. Light oils and preparations was the second 
most imported product from Italy with 8,068 mln 
All (7,723 mln All in 2012). The top ten imported 
products account for 58% (41% in 2012) of total 
imports from Italy (for more details please refer 
to table A.3.2, in Annex III).

5.2.4 Trade with Italy

Trade volume with Italy, main Albanian partner, 
reached 284,511 mln ALL in 2013, having increased 
by 3% (1.2% of increase in 2012) in comparison to 
2012 (tab 5.1). Trade volume with Italy represents 
37% of total trade volume of Albania (similar to 
2012 and 2011). Exports reached 114,115 mln ALL 
in 2013 having increased in total by 4.8% (4% in 
2012). Imports reached 170,396 mln ALL, having 
increased in total only by 1%, almost the same 
as in 2012. As we can see there was a relative 
shrink of trade with Italy in 2013. The trade deficit 
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5.2.5 Trade with Greece

In 2013, trade volume with Greece reached 53,566 
mln ALL (59,570 mln ALL) having decreased by 
10% (12.4% of decrease in 2012). The shrinking 
trend of Albanian-Greek trade relations has 
continued for many years now. Exports for 2013 
were valued at 7,795 mln ALL (9,465 mln ALL), 
having experienced a decrease of 18%  (3% 
decrease in 2012). Imports decreased by 9% 
reaching 45,771 (50.105 mln ALL in 2012). The 
trade deficit was valued 37,976 mln All (40.640 
mln ALL in 2012), decreasing by 10% (16% in 
2012) mainly due to the different trends between 
exports and imports. The coverage imports ratio 
was 17% (19% in 2012) and has decreased by 2 
percentage points.

Although in the past two years main metals have 
been the most important exports to Greece, in 
2013 they dropped to the third place reaching a 
share of 14%, from 37% in 2012. They have been 
replaced by textile products at the first place, 
despite their loss of share on total by 5 points. In 
the second place of most exported products of 
2013 we find mineral products with 17% of share. 
The other categories have similar shares as in 
2012. The graph 5.12 below gives a more detailed 
view of the structure of exports to Greece. 

The ten most exported products to Greece account 
for 69% (81 percent in 2012) of total exports. The 
main exported item is Light petroleum distillates. 
This product has replaced ferrous waste and 
scrap which moved to the second place. In 2013 it 
accounted for 17% of total exports to Greece with 
a value of 1,303 mln ALL and has experienced an 
increase by 1% compared to 2012. In the second 
place, as we mentioned before, we can find ferrous 
waste and scrap which represents 9% of total 
exports to Greece with a value of 716 million ALL 
(it has experienced a decrease by 73% compared to 
2012). In the third place we can see boxes, cases, 
crates & similar articles of plastic with a value of 
532 million ALL and share 7%. 

For a more detailed overview, refer to table A.3.3 
in Annex III.

Imports from Greece have experienced a shift at 
the top most imported categories. In 2012 main 
metals were ranked first with 24% of share on total 
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imports from Greece, and mineral products were 
second with 15% of share. In 2013 minerals are in 
the first place with 27% of share and main metals 
are in the second place with 15% of share. There 
two new sectors in imports for 2013, vegetables 
with 6% of share and live animals with 4%. 

At the detailed products level, imports from 
Greece are mainly represented by light petroleum 
which account for 19% of total imports at a value 
of 8,558 million ALL, reflecting a considerable 
increase of 234%. At the second place we can 
see motor gasoline, aviation gasoline with a 
value of 5,342 million ALL. The top ten imported 
products account for 38% of total imports. These 
data is shown more explicitly in table A.3.4 of 
Annex III.



A L B A N I A  2 0 13 TRADE REPORT

50

-30000

-20000

-10000

0

10000

20000

30000

40000

2006 2007 2008 2009 2010 2011 2012 2013

Graph 5.14: Trade with Germany

Exports Imports Trade deficit

Minerals
35%

Textile
24%

Vegetables
13%

Machinery
11%

Footwear
7%

Basic metals
4% Others

6%

Graph 5.15: Structure of exports to Germany, 2013

Graph 5.16: Structure of imports from Germany, 2013

Vehicles
40%

Mechanic, electric 
machinery 

14%

Chemical indrustry 
13%

Prepared food
9%

Textiles
5%

Plastic
4%

Basic metals
3%

Minerals 
3%

Live animals 
2%

Others 
7%
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Exports to Germany have increased consistently 
throughout the years. Textile and its products 
that were the main category covering 39% of total 
exports during 2012, this year decreased at 24% of 
share. They were replaced by minerals which are 
now in the first place with 35% of share on total 
exports to Germany. Vegetable products are the 
third most exported products and their exports 
decreased again at around 4% in 2013. Footwear 
and hats which were in the fourth place with 4%, 
with a considerable decrease of 18% during 2012, 
were replaced by minerals last year and are now 
in the fifth place (although they have increased its 
share to 7%). Machineries are the new category 
this year at the fourth place with a share of 11% 
of total exports. A more detailed overview of the 
structure of exports is given in graph 5.15. 

The most exported products to Germany account 
in total for 85% or for the largest part of overall 
exports to Germany. Main item in this list 
continues to be petroleum oils and oils obtained 
from bituminous minerals, crude, in the value 
of 3,772 mln All, which account for 40% of total 
exports (with a change from 2012 by 66%). Plant 
and parts of plants are the second most exported 
product which accounted for 11% of total exports 
at a value of 1,075 million All, with a change from 
2012 by 21%. 

The category that had the highest value in imports 
was vehicles. The value of this category was 13,144 
mln ALL (14,379 million ALL in 2012) or 8,5% 
lower than 2012. This decrease is consequent 
to the increase of 2012 due to the impact of 
changes to custom duties for vehicles from the 
Albanian government. In 2013 trade of this sector 
maintained its usual pace, although the share 
on total dropped from 45% in 2012 to 40% in 
2013. The same happened with the second most 
imported category, which is mechanic and electric 
machineries. Its share went down from 19% to 
14%.

The most imported products from Germany were 
automobiles reflecting 26%  of total imports at 
a value of 7,932 mln ALL (8,545 million ALL in 
2012). While medicaments were the third most 
imported product reflecting 7% of total weight. 
Other categories were chemical industrial products 
(13%) and prepared food and drinks (9%). For a 
more detailed overview please refer to table 3.6 
in Annex III.

5.2.6 Trade with Germany

Trade with Germany was valued at 39,570 mln 
ALL (38,792 mln ALL in 2012) having increased 
by only 2%. Exports reached 9,456 mln ALL having 
increased by 43%, a trend observed in 2012 as well. 
Imports reached 30,114 mln ALL decreasing by 
6%. Trade deficit was 20,658 mln ALL, decreasing 
by 19%. The imports coverage ratio has increased 
by 10 percentage points to 31 percent. A better 
overview of trade flow developments is shown in 
graph 5.14 
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Despite the fact that Spain is a new entry in the 
top of Albanian main trade partners, in the last two 
years it is consolidating its share in the Albanian 
market. Trade volume with Spain reached 32,093 
mln ALL in 2013 (30,080 mln ALL in 2012), having 
increased by 7 % (62% in 2012) in comparison to 
2012 (tab 5.1). Exports reached 24,068 mln ALL 
(19.703 mln ALL in 2012) having increased in total 
by 22% (181% increase in 2012). Imports reached 
8,025 mln ALL (10.377 mln ALL in 2012), having 
decreased by 23%. However trade balance with 
Spain is positive, where exports have increased at 
a higher rate than imports. The imports coverage 
ratio has considerably increased from 190% in 
2012 to 300% in 2013. The main category, covering 
93% (91% in 2012) of total exports were minerals 
(specifically, oil products). A more detailed 
overview of the structure of exports is given in 
graph 5.17. 

The top ten most exported products to Spain 
count for 96%. However, main item in this list is 
petroleum oils and oils obtained from bituminous 
minerals, crude, reaching a value of 21,527mln All 
(17,920 million All in 2012), which accounts for 
89% of total exports. This represents a change 
from 2012, by 20%. Footwear products are the 
second most exported product which accounted 
for 4.3% of total exports at a value of 848 million 
ALL.

The category that had the highest value in imports 
was stones and cement products. The value of 
this category was 3,040 million ALL and its share 
is 35% during 2013. The second most imported 
products from Spain were live animals reflecting 
12% of total imports at the value of 1,044 mln ALL 
with an increase in share of 5% points from 2012. 
Mechanic and electric machineries have shifted 
at the third place with a share of 10% (29% in 
2012). Other categories reflected a similar share 
as in 2012, were chemical industry products and 
minerals, but there are some new categories as 
well, such as leather (6%), basic metals (5%) and 
prepared food (4%). For a more detailed overview 
please refer to table 4 in Annex III.

5.3 Albania’s trade in the region - 
dynamics and structure

Albania’s trade flows with the countries of the 
region decreased by 13% in 2013. The volume of 
trade with the region amounted at 66,838 mln All 
(76,579 mln ALL in 2012), representing 9% (10% 
in 2012) of total Albania’s trade volume (tab 5.5). 
The export/imports coverage ratio increased by 20 
percentage points to 76% which was mainly due to 
the drop in imports by 23%, confirming the trend 
that Albanian exports to the region are growing 
much faster than imports from the region.

Exports to the region have increased in 2013, in 
contrary to imports. Exports were valued 28,921 
mln ALL or 5% higher than in 2012. The share 
of exports to total exports has decreased by 1 
percentage points from 13% to 12% in 2013 (see 
table 5.5). Imports from the region reached 37,017 
mln ALL or 23% lower than 2012. Imports from the 
region share to the total imports is 7%, decreasing 



A L B A N I A  2 0 13 TRADE REPORT

52

Minerals
62%

Basic metals
20%

Mechanic, electric 
machinery

4%

Vegetables
4%

Chemical products  
2%

Prepared food
1%

Manifactured articles 
1%

Others 
6%

Graph 5.19: Structure of exports to the region, 20123

by 2 percentage points compared to 2012 Most 
exported and imported products with the region 
are shown in Annex II.

The regional trade of Albania has had some 
developments in terms of its geographical 
distribution and characteristics. Kosovo remains 
Albania’s main exporting partner in the region 
accounting for 56% (63% in 2012) of exports, with 
7% points decrease in 2013. Macedonia is the 
second most important country in terms of exports 
accounting for 15% of exports to the region, the 
same share as in 2012. Montenegro and Serbia are 
the other two main partners of Albania. Exports 
in these countries account, respectively, for 17% 
(12% in 2012) and 8% (6% in 2012) of the total 
export to the region. Exports to Montenegro have 
experienced a growth of 46.5% as compared to 
2012 (the same trend as in 2012), while exports to 
Serbia have experienced an increase by 37% this 
year in contrast to 2012 that experienced a decrease 
by 51%. Exports to Bosnia and Herzegovina have 
also increased by 14.6 (23% in 2012). Only exports 

to Croatia have experienced a decrease this year 
by 24% compared to 2012.

Imports from the region are mainly represented 
again by Serbia which accounts for 40% (48% 
in 2012) of total regional imports, which is 8 
percentage points lower than 2012. Imports 
from Macedonia account for 23% (17% in 2012) 
of total imports of the region and imports from 
Kosovo represent 16%, following by Bosnia and 
Herzegovina with 9% of total imports from the 
region. 

The following graphs 5.19 and 5.20 show the 
overall picture of the structure of exports to and 
imports from the region. Exports to the region 
are mainly represented by the export of mineral 
products which account for 62% (60% in 2012) of 
total exports to the region. Their value increased 
by 78% when compared to 2012.

Albanian exports to the region remain highly 
concentrated in terms of structure. The ten 
most exported products account for 97% of total 
exports. Other petroleum oils and oils obtained 
from bituminous minerals and preparations are 
placed first followed by bars & rods of iron. A more 
detailed view is shown in table A.2.3 of Annex II.

Structure of imports represents the same categories 
as in 2012, but the decrease in imports from the 
region is reflected mainly in minerals and in 
prepared food. Imports from the region are mainly 
represented by the import of minerals which 
account for 28%  (37% in 2012) of total imports, 
9% points lower than 2012, as you can observe in 
the graph 5.20. Imports of basic metals products 
reached 10,563mln ALL (8,600 mln ALL in 2012) 
and increased by 23% and now represent 23% 
of total imports from the region. While prepared 
food decreased from 10% in 2012 to 8% in 2013, 
vegetable products increased by 3% points, from 
10% in 2012 to 13 % in 2013. The others categories 
are almost in the same share as in the 2012. 

The ten most imported products from the region 
account for 66% of total imports. Electrical energy 
which was in the first place in 2012 valued at 13,948 
mln All, during 2013 went to second place, valued 
at 4,124, with a decrease by 70% and a change in 
share to total imports from 28 % to 11%.  Ferrous 
waste and scrap ranked in the first place by 6,851 
mnl All (5,928 mln ALL in 2012) or 16% more than 
in 2012. For a more detailed view refer to table 
A.2.4 in Annex II. 
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5.3.1 Trade with Bosnia and 
Herzegovina

Trade volume with Bosnia & Herzegovina reached 
3,620 mln ALL (4,008 mln in 2012) having again 
decreased by 10% in 2013. The trade deficit was 
valued at 2,950 mln ALL (3,424 mln ALL) having 
decreased by 14%. This was due to the highest 
increase of exports in percentage and absolute 
value against the decrease of import as you can 
observe in graph 5.21. 

Exports to Bosnia & Herzegovina increased by 15% 
and reached 335 mln ALL (292 mln ALL in 2012). 
Imports from Bosnia and Herzegovina in contrast 
decreased by 12% and reached 3,285 mln ALL 
(3,716 mln ALL in 2012). The import’s coverage 
ratio increased to 10% in 2013 from 8% it was in 
the previous year.

Exports are mainly represented by leather, with a 
share of 40% (37% in 2012), accounting a value of 
134 mln ALL and increasing by 23%. The category 
of vegetables (21%) and manufactured articles 
(4%) reflected the same share as in 2012. Footwear 
and hats, which represented 12% of total exports 
in 2012 are again in the third place, but have 
experienced a decrease of share by 5% during 2013. 
There are some new categories for 2013, such as 
basic metals (6%), textile (5%), machineries (3%) 
and pulp of wood (3%).

On the other hand, there have been some 
developments concerning imports. Prepared food 
products, which were in the first place during 2012 
with 43% of share to total of imports, experienced 
a considerable decrease of 39% points during 
2012 and went to the fifth place. Mineral products 
are at the second place with a share of 26%, 
and with an increase by 8% points compared to 
2012. Some new others categories have appeared 
in the structure of imports during 2013, such 
as vegetables (3%), live animals (2%), pulp of 
wood (2%) . For a better picture of Bosnia and 
Herzegovina structure of imports see graph 5.23. 

The ten most exported products account for 74% 
of total exports. Unprocessed leather and leather 
were placed in the first and second place, with a 
share of 24% and 17%, respectively.  During 2012, 
both these items had decreased in their values by 
26% and 22% compared to 2011, but in 2013 only 
leather experienced a minor decrease by 2%, while 
unprocessed leather products have increased by 

48%. Tomatoes, fresh or chilled, have experienced 
an increased by 100% compared to 2012 going to 
9% of the total exports and ranked so in the third 
place. A more detailed view is shown in table A.3.17 
of Annex II.

The ten most imported products account for 81% of 
total of imports. The most imported product during 
2012, refined sugar is no more ranked in the top ten. 
This explains also the decrease of the prepared food 
sector, as we mentioned above. Concrete reinforcing 
bars and rods are in the first place valued at 755 
mln ALL, with a considerable increase by 489% 
compared to 2012 (with a share of 23% of all Bosnia 
and Herzegovina imports). For a more detailed view 
refer to table A.3.18 in Annex III. 
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5.3.2 Trade with Croatia

Trade volume with Croatia was valued at 2,838 
mnl ALL (7,757 mln ALL during 2012) or 63% 
lower than in 2012. Exports and imports have 
both decreased by 19% and 67% respectively. 
The decrease in imports with higher rates than 
exports has brought the major contribution to the 
import coverage ratio which goes to 19% in 2013, 
11 percentage point higher than the previous year.

Exports to Croatia were valued at 446 mln ALL 
(554 mln ALL in 2012) and the picture this year 
is different from 2012. Some new categories 
appeared and some shifts have occurred among 
presented sectors.  Footwear and hats, that were 
the main categories exported in 2012 with a share 
of 26% on total, are replaced by leather products 
which experienced a significant increase from 8% 
to 40%. Vegetables stay again in the second place 
but with a higher share of 21% from 17% in 2012. 
These two categories (leather and vegetables) 
represent 61% of the total exports to the country.

Minerals, basic metals, textile and manufactured 
articles appeared for the first time this year with 
a share of 7%, 6%, 5% and 4%, respectively. It is 
important to notice that, during 2013, footwear 
products continued to experience a considerable 
decrease of 18 points as compared to 2012, the 
same as in 2012. The share for this category went 
to 8% on total exports (from 26% in 2012 and 
44% in 2011). Mechanic and electric machineries 
experienced a negative trend, going from 17% in 
2012 to 3% in 2013. 

While exports have shown a slight decrease in the 
total value, imports have shown a higher decrease. 
This decrease has affected all categories, besides 
minerals that have seen a high increase of the 
share to total imports reaching at 69%, from 43% 
in 2012. Metals are not present during 2013, while 
in 2012 their share was 3%.

 

5.3.3 Trade with Kosovo

Although trade volume with Kosovo increased 
steadily in the past four years, in 2013 there no 
change to the overall volume compared to 2012, 
reaching at 22,474 mln ALL (22,420 mln ALL in 
2012) with a modest increase by 0.24%. For the 
first time in the last years, exports dropped by 6% 
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Graph 5.28: Structure of exports to Kosovo, 2013
while imports from Kosovo increased by 22%. 
Although the trade balance is still positive for 
Albania, it experienced a decrease in 2013. 

In 2013 exports were valued at 16,291 mln ALL 
(17,361 mln ALL) or 6% lower than 2012. The 
main categories exported to Kosovo were main 
metals and mineral products. The top ten exported 
products account for 86% of total exports (while it 
was 97% in 2012) where light petroleum, bars and 
rods, light oils and cement have the biggest share. 
All top ten exported products have experienced 
decrease in 2013. For more detailed information 
you can see the table A.3.9 of Annex II.

Imports from Kosovo were valued at 6,183 mln ALL 
(5,059 mln ALL in 2012), increasing by 22% which 
reflected to increase of some sectors and new 
entries. The main imports are metals with a share 
of 53%, reaching 3,299 mln ALL (experiencing an 
increase of 8% points compared to 2012). The 
main products of this category are again ferrous 
scraps with an increase of 34% in the value. The 
second most important category is vegetable 
products with a decrease in share from 29% in 
2012 to 23% in 2013. This is followed by prepared 
food, which represents 10% of total imports from 
this country, also with a decrease by 2% point to 
the share. Mineral products have also shown a 
decrease this year in absolute value (from 146 
mln ALL in 2012 to 81 mln ALL in 2013), and now 
represent 1% of share on total imports (from 3% 
in 2012). Some new others categories appeared in 
the structure of imports this year, such as works 
of art (2%), mechanic, electric machinery (1%), 
manufacture articles (1%) and  chemical products 
(1%) The top ten imported products listed in table 
A.3.10, Annex III, account for 82% of total imports. 
All of them are from the main three categories: 
metals, vegetables and foods and beverages.

5.3.4 Trade with Macedonia

Trade with Macedonia reached 13,275 mln ALL 
(12,661 mln ALL in 2012), having increased by 5% 
in 2013. The increase in trade volume was driven 
by the increase of exports by 6% and of imports 
by 4%. 

In 2013 exports were valued at 4,394 mln ALL 
(4,152 mln ALLin 2012) or 6% higher than 2012. 
When observing exports figures of 2013, some 
new categories can be noticed. Mineral products 
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Graph 5.29: Structure of imports from Kosovo, 2013

registered the highest exporting category which 
accounted for 48% (46% in 2012) of total share 
of exports to the country in 2013. Main metals 
and prepared food have seen a decrease in 2013, 
accounting for 22% (32% in 2012) and 2% (9% in 
2012) of total exports respectively. While exports of 
mechanic machineries have almost the same share 
as in 2012, with 7%.  The other new categories 
are vegetables (7%), pulp of wood (3%), stone, 
cement (2%) and plastic (2%).  

The top ten exported products account for 97% of 
total exports. The most important products were 
bars and rods representing 29% (37% in 2012) of 
total export with a decrease of 18% in the value, 
followed by light petroleum distillates (24%) with 
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Graph 5.31: Structure of exports to Macedonia, 2013
an increase of 125% in the value, and Portland 
cement (accounting for 23%) with a decrease of 
6% in value. For more detailed information see 
table 3.11 of Annex III.

Imports from Macedonia were valued at 8,881 mln 
ALL (8,509 mln ALL in 2012), having increased by 
4% in 2013. All the sectors have shown the same 
positive growth trends, having a slight increase, 
besides two main categories, main metals and 
prepared food. These ones have experienced a 
higher increase. Main metals remain the most 
imported category and it represents 29% (22% 
in 2012) of total exports.  Vegetables products, 
which were at the second place with 15% of the 
share in 2012, were replaced by animal, vegetal fat 
and oil, another sector of agricultural products, 
accounting for 8%. 

The ten most imported products from Macedonia 
account for 52% of total imports. The most 
imported product during 2013 was again ferrous 
waste which accounted for 19% (16% in 2012) 
of the total imports. Sunflower oil is the second 
product ranked in top ten and its share fell again 
from15% in 2012 to 8% in 2013. A more detailed 
version is shown in table A.3.12, Annex III.

5.3.5 Trade with Serbia

Trade volume with Serbia was valued at 17,555 mln 
ALL (25,087 mln ALL), with a decrease of 30%. 
Exports increased by 36% while imports decreased 
by 35%. Because of these trends in exports and 
imports, trade volume with Serbia moved from its 
share of 3.4% on total Albanian trade as two years 
ago, and fell at 2,3 %. 

Exports to Serbia reached 2,410 mln ALL (1,767 
mln ALL in 2012) or 36% higher than 2012. Graph 
5.34 shows the structure of exports to this country 
and this year we could notice a different picture 
with more new categories. Mineral products 
remain again the most exported category in 2013, 
accounting for 59% of total exports, the same share 
as in previous year. Vegetable products are in the 
second place in 2013, accounting again as in 2012 
for 14% of the total export. The other categories are 
almost in the same share as in the previous year. 
The new sectors appeared are basic metals (8%), 
mechanical and electrical machineries (3%), pulp 
of wood (2%) and wood and articles of wood (2%).
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The top ten exported products account for 78% 
of total exports. The most exported good was 
electrical energy, reaching a value of 940 mln ALL 
(455 mln ALL in 2012) or 107% higher than 2012. 
The second product in the top ten was Portland 
cement with 17% of the total share, followed by 
tomatoes, fresh or chilled, accounting for 9% of 
the total share. For more detailed information, you 
can see table 3.13 of Annex III.

Imports from Serbia reached 15,145 mln ALL 
(23,320 mln ALL in 2012) having decreased by 
35%. The structure of imports from Serbia is 
shown in graph 5.35. The share of minerals has 
extremely dropped, reaching 27% from 61% in 
2012. The increase in mineral products category 
in 2012, was mainly due to the increase in imports 
of electric energy (which is part of this category). 
In 2012 imports of this product were 128% higher 
and it accounted for 59% of total imports. The 
situation is different in 2013, where electric energy 
accounted for 4,100 mln ALL with a decrease by 
71% compared to 2012. 

The other categories of imports from Serbia have 
seen a slight increase in the share compared to 
2012, apart from vegetables that increased from 
8% to 22 % going from the third place to the 
second, replacing basic metals (which had a share 
of 19% from 15% in 2012). 

Imports of other products from the top ten 
products have experienced increases in values 
and shares except of ferrous waste and scrap, 
non-alcoholic beverages, organic surface-active 
agents which have experienced a decrease, as you 
can observe in table 3.14 of Annex III.

5.3.6 Trade with Montenegro

Trade with Montenegro was 7,002 mln ALL (4,619 
mln ALL in the previous year) or 52% higher than 
in 2012. This increase was due to the increase in 
both exports by 47%, and imports by 66%.

Exports to Montenegro reached 4,993 mln ALL. 
Graph 5.37 shows the structure of exports to 
Montenegro where no major shifts in share, as 
compared to the previous year, are observed. 
Main sector is mineral products, with an increase 
by 4 points accounting for 50% of share (46% 
in 2012) in 2013. Minerals are followed by basic 
metals, which were placed third in 2012, with a 
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Graph 5.37: Structure of exports to Montenegro, 2013

considerable increase by 12%, accounting for 
24% of the total share of exports to Montenegro. 
Mechanic and electric machineries fell with 7 
points in 2013 and were placed third in total share 
of the exports (at 8%, from 15% in 2012). The ten 
most exported products accounts for 72% of total 
exports. The most exported product was Light 
petroleum distillates which replaced Portland 
cement, with a share of 16% of all exports to 
Montenegro. A more detailed overview is given in 
table 3.15 of Annex III.

Imports from Montenegro increased to 2,009 mln 
ALL. The structure of imports from Montenegro is 
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given in graph 5.38. As shown in the graph, basic 
metals are in the first place with a considerable 
increase of the share from 14% in 2012 to 40% 
in 2013 returning at the same pace as in 2011. 
The second place is for vegetable products (20%) 
followed by wood and wood products (17%). 
Table A.3.16 of Annex III shows the list of ten 
most imported products, which account for 84% 
of total imports.

5.4 Albania’s trade with other 
selected countries

5.4.1 Trade with USA

Trade volumes with USA reached 14,146 mln ALL 
(13,756 mln ALL in 2012) having increased by 3% 
in 2013. This growth was due to the increase of 
both exports and imports. 

Exports to the USA were 1,218 mln ALL. The main 
category of exports is again vegetable products 
(mainly medicinal plants) with a share of 64% 
(43% in 2012) followed by main metals with a 
share of 23% (31% in 2012) which decreased by 
8 points in 2013. Weapons and munitions which 
accounted for 11% during 2012, but this year they 
did not appear in the structure of exports. Optical 
and photographic products (6%) and vehicles and 
aircrafts (2%) are the new sectors in the structure 
of the exports during 2013.

The top ten exported products account for 95% 
of total exports where plants and parts of plants 
used in pharmaceutical industry account for 53% 
of total exports, with an increase in value of 106% 
compared to 2012. 

Imports from the USA reached 12,928 mln ALL 
or 2% higher than in 2012. Minerals, chemical 
products and animals are some of the main 
categories imported during 2013. The top ten 
imported products account for 94% of total 
imports from USA. The most important among 
them are petroleum oils, oleic acids and chicken 
and swine products. For more detailed information 
on most imported products please check Table 
A.4.2 in the Annex. 
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5.4.2 Trade with China

Trade volumes with China were valued at 46,438 
mln ALL (39,360 mln ALL in 2012) having 
experienced an increase of 18%. Both exports and 
imports increased in 2013. 

Exports to China were 11,449 mln ALL (5,750 
mln ALL in 2012) experiencing a considerable 
increase by 99%. The main category experiencing 
an increase in absolute value in exports was 
mineral products which still accounts for 98% of 
total exports to the country, the same figure as in 
2012. This was reflected by the increase in exports 
of chromium ores (75%) and copper ores (120%). 

Imports from China were valued at 34,989 mln 
ALL (33,610 mln ALL in 2012). The structure of 
the imports is the same as in 2012 and the share 
of categories is almost the same, apart two some 
new sectors such as chemical products (4%) and 
optical and photographic products (2%). 

For a more detailed overview of most imported 
products refer to table A.4.4 of annex IV.

5.4.3 Trade with Turkey

Trade volumes with Turkey reached 42,449 mln 
ALL (43,870 mln ALL in 2012) having decreased by 
3%, the same as in 2012. This small decrease does 
not change the trend, confirming Turkey as one 
of the few constant trade partners, experiencing 
an overall increase in trade flows and keeping a 
constant share of 6% to total trade flows. The 
decrease in trade volumes is mainly due to the 
decrease of the value of exports by 31%, while 
imports increased by 9%. This has contributed for 
an increase of the trade deficit by 42%, reaching 
at 24,003 mln ALL. 

Exports to Turkey were valued at 9,223 mln ALL 
(13,464 mln ALL in 2012) having experienced a 
decrease of 31% in 2013. This is mainly due to the 
decrease of minerals from 23% of share in 2012 to 
2% in 2013, and in particular due to the decrease 
of semi-finished products of iron with 65%. At the 
first place of the exports structure are basic metals 
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with a share of 77% (68% in 2012). At the second 
place are mechanical and electrical machineries, a 
new entry with a share of 6%, followed by leather 
products (4%). The structure of exports to Turkey 
is given in graph 5.46.

The most exported product in the top ten are 
bars & rods (47% of the total of exports), which 
experienced an increase in value at 524% during 
2013.

Imports from Turkey on the other hand reached 
33,226 mln ALL (30,406 mln ALL in 2012) having 
increase by 9% but representing still 6% of total 
imports. Imports are composed by a larger number 
of categories than 2012, as shown in graph 5.47. 
Metal products which were at the first place in 2012 
and accounted for 22% of total imports shifted 
to the second place with 18% in 2013. They are 
replaced by textiles which with an increase of 2 
points compared to 2012, went to the first place 
with a share of 21%. 

While other categories are in the same share as 
in 2012, there were some new entries such as 
manufactured articles (3%), vehicles, aircrafts 
(3%), pulp of wood (3%) and stone and cement 
(3%). These categories contribute for the largest 
share of imports from Turkey. Imports from Turkey 
are highly dispersed. The main product is bars with 
d<14mm which experienced an increase of 181% 
compared to 2012. For a more detailed overview 
of most imported products refer to table A.4.6 of 
annex IV.
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Integration Processes and Trade-Related Institutional 
Developments

VI

6.1. Developments under the WTO 
membership commitments

Albania joined the WTO in 2000, on the premise 
that membership to the organization would 
enable a small open economy like itself to benefit 
from a multilateral trading system by defending 
and promoting its interests effectively. However, 
countries can benefit from the WTO membership 
and trade opening only if they become competitive 
by reforming domestically. Albania engaged in 
a remarkable process of transformation from a 
closed, centrally-planned economy to one that is 
liberal, market-oriented and private-sector driven. 

As a member of World Trade Organization (WTO) 
in 2000, Albania became part of the international 
trade system. In this way, the country’s trade 
policies compilation subdued to some duties 
generated by this membership as well as to the 
need for adoption of country’s legislation in 
conformity with global trade rules. 

Albania committed to: 

(i) liberalize its tariff regime by employing a 
tariff reduction process (bound rates and 
sectorial initiatives); 

(ii) to follow all commitments derived by the 
agreements on Technical Barriers to Trade 
(TBT) and Sanitary and Phytosanitary 
Standards (SPS); 

(iii)  Albanian Customs Code emphasizes 
that custom valuation take place in 
compliance with the requirements of 
WTO; 

(iv)  Albania is a member of WIPO (World 
Intellectual Property Organization) 
since 1992 and it has recognized some 
international agreements in this area. 
Albania has committed to implement 
the entire TRIPS Agreement and the 
legislation regarding author’s copyrights. 
Albania has also signed the respective 
memorandum related to Intellectual 
Property Regime.

According to the WTO secretariat report, since 
its membership, Albania has made considerable 
progress towards liberalizing and streamlining 
its trade regime. Customs procedures have 
been streamlined, and a centralized electronic 
system has been introduced, which has reduced 
customs clearance times. Tariffs are relatively low. 
Most of Albania’s tariff lines are duty free, and 
no tariff peaks are present; the highest level is 
15%.  Albania’s average applied tariff is higher for 
agricultural products, at 7.1% (WTO definition), 
than non-agricultural products, at 3.8%. Albania 
grants tariff preferences to EU member states, 
Turkey, and CEFTA countries. Rates for CEFTA 
countries differ, largely because of agricultural 
products, since industrial goods are mostly 
granted duty-free treatment. The average rate for 
all products from all countries is 2.1%, while goods 
classified as agricultural (WTO definition) face an 
average rate of 5.8%.  Only trade with Kosovo is 
fully duty free. 

Albania applies a VAT at a general rate of 20%, 
on imported and domestically produced goods. 
Albania applies very few non-tariff measures.  In 
general, there are no prohibited imports, except 
for products considered to be hazardous to 
public health, and import licensing is used mainly 
for SPS purposes, security, protection of the 
environment, and for compliance with obligations 
under international conventions. From September 
of 2013, through a DCM imports of waste are not 
allowed in Albania.

Albania has in place some special customs regimes 
that contain specific provisions or treatment 
for exports or re-exports of goods processed in 
Albania. ||The new legislation on anti-dumping and 
countervailing measures as well as on safeguards 
was introduced since 2007.  These new laws have 
been notified to the WTO and scrutinized by 
Members. 
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45 http://ec.europa.eu/trade/creating-opportunities/bilateral-relations/regions/balkans/
46 The tariff reductions under the new Regulation amending Council Regulation (EC) No 1215/2009, adopted on 24 November 
2011, are applied retroactively to allow importers to claim compensation for the duties paid in 2011.

6.2 Developments under the Interim 
Agreement with the EU

All the Western Balkans countries have been 
offered Stabilization and Association Agreements 
(SAAs) and have a clear EU perspective. In 2000, 
the EU granted autonomous trade preferences to 
all the Western Balkans. These preferences, which 
were renewed in 2005 and subsequently in 2011 
until 2015, allow nearly all exports to enter the EU 
without customs duties or limits on quantities. 
Only wine, baby beef and certain fisheries products 
enter the EU under preferential tariff quotas. This 
preferential regime has contributed to an increase 
in the Western Balkans’ exports to the EU. In 2013, 
the EU’s main imports from Western Balkans were 
machinery and transport equipment (24.1%), 
manufactured goods classified chiefly by materials 
(21.1%), and miscellaneous manufactured articles 
(20.3%). The EU’s exports to the Western Balkans 
were mainly machinery and transport equipment 
(26.9%), manufactured goods classified chiefly by 
material (22.3%), chemicals (15.2%), and mineral 
fuels (12.3%). In 2013, the EU was still the region’s 
largest trading partner for both imports and 
exports, where almost two thirds of region’s trade 
volume is exchanged with the European Union45. 
However, these flows represent only 1% on total 
trade for the European Union. 

The European Union (EU) is also the main 
economic and trade partner for Albania. The 
country’s trade exchange share with EU is 
dominant compared to all other countries of the 
region. The most important legal and institutional 
development for Albania was in 2006 with the 
Interim Agreement between Albania and the EU, 
which entered into force on December the 1st, 
2006. Being an integral part of the Stabilization and 
Association Agreement between Albania and the 
EU the Interim Agreement deals exclusively with 
the trade issues and trade liberalization between 
the two parties. This Agreement is an important 
instrument for fostering the integration of Albania 
into the European Community. Considering the 
predominance of the EU as a trade partner of 
Albania, the Interim Agreement has had a great 

impetus in the liberalization of Albania’s foreign 
trade.

The Stabilization and Association Agreement 
(SAA) signed by European Community (EC) and 
Albania in June 2006 was ratified by all member 
states of the community and entered into force in 
April 2009. The full tariff liberalization from the 
Albanian part should have been completed by 
end of 2011, while European community has fully 
liberalized almost all tariff lines with the entry into 
force of the agreement in December 2006 with 
exception of some agriculture products which are 
under protective measures. 

Starting from the year 2000, the region has 
benefited from the autonomous preferential 
regime established by the European Union, which 
gives an ‘exceptional unlimited duty-free access to 
the EU market for nearly all products (excluding 
only wine, sugar, certain beef products and certain 
fisheries products, which enter the EU under 
preferential tariff quotas, as negotiated under 
the SAAs) originating in the Western Balkans’. 
The regime was renewed in 2005, and now it is 
extended until 31 December 201546. 

Compliance with the technical standards remains 
one of the largest factors impeding the expansion 
of trade with the EU, which has always been 
the largest partner of Albania. Reaching these 
standards would help in the growth of trade 
volumes and deepen trade relations by joining 
more sophisticated value chains. The liberalization 
schedule can be checked below.

For Albanian-originating products exported to 
the EC: 

•	 Industrial products: all duty free upon entering 
into force of the Agreement (01.12.2006)

•	 Agricultural products: tariff liberalization 
according to the table 6.1:
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The agreement foresees duty free regime for a list 
of 323 processed agricultural products originating 
from Albania entering the EC markets.

For EC-originating products exported to Albania: 

•	 industrial products: all duty free, except some 
products such as salt, Portland cement, 
some fuel categories, some cosmetics and 
detergents, some plastics, some footwear, 
fuels, tiles, used tires, construction steel, 
wooden furniture, which will be reduced 
through a reduction scale in the lifespan of 
5 years47.

•	 agriculture products: tariff liberalization 
according to the table 6.2:

6.3. Developments under CEFTA 
Agreement

On December 19, 2006, Albania, Bosnia and 
Herzegovina, Croatia, Macedonia, Moldova, 
Montenegro, Serbia and the United Nations Interim 
Administration Mission in Kosovo (UNMIK) 
on behalf of Kosovo in accordance with United 
Nations Security Council Resolution 1244 signed 
an Agreement to amend and enlarge the Central 
European Free Trade – CEFTA 2006. The CEFTA 
2006 regional free-trade agreement replaced the 
individual bilateral free-trade agreements Albania 
had signed with Bosnia and Herzegovina;  Croatia;  
the Former Yugoslav Republic of Macedonia;  
Moldova;  Serbia and Montenegro;  and UNMIK/
Kosovo (United Nations Interim Administration 

47 80% of MFN duty upon entry into force, 60% of MFN duty in the first year, 40% of MFN duty in the second year, 20% in the third 
year, 10% in the fourth year, duty free in the fifth year

Table 6.1: Tariff liberalization of agriculture products exported to the EU
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Mission in Kosovo).48 Most of these stemmed from 
commitments under the Stability Pact, particularly 
a memorandum of understanding (MOU) signed 
in 2001 on Trade Facilitation and Liberalization 
under which Albania and the other signatory 
states to the MOU agreed to negotiate a network 
of bilateral free-trade agreements

Following the necessary ratification processes, 
CEFTA 2006 entered into force on 26 July 2007 for 
five signatories (Albania, Macedonia, Moldova, 
Montenegro and UNMIK/Kosovo), for Croatia on 
22 August 2007, Serbia on 24 October 2007 and 
for Bosnia and Herzegovina on 22 November 
2007. The speed with which the Parties ratified this 
ambitious agreement indicates the importance of 
this Agreement to economic development in the 
region.

This comprehensive Agreement’s main objectives 
are, inter alia, to expand trade in goods and services 

and foster investment by means of fair, stable 
and predictable rules, eliminate barriers to trade 
between the Parties, provide appropriate protection 
of intellectual property rights in accordance with 
international standards and harmonize provisions 
on modern trade policy issues such as competition 
rules and state aid. It also includes clear and 
effective procedures for dispute settlement 
and facilitates the gradual establishment of the 
EU-Western Balkan countries zone of diagonal 
accumulation of origin, as envisaged in the 
European Commission’s Communication of 27 
January 2006.

The Agreement fully conforms to the WTO rules 
and procedures and EU regulations. Effectively 
implemented, the Agreement provides an excellent 
framework for the Parties to prepare for EU 
accession, thus continuing the tradition of the 
original CEFTA, whose founding members are 
now in the EU.

Table 6.2: Tariff liberalization of agriculture products exported to the Albania

48 WTO document WT/REG/GEN/N/5, 7 August 2007.
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Developments in 2013

In 2013 Bosnia and Herzegovina took over the 
CEFTA Chairmanship for the first time. With 
Bosnia and Herzegovina’s turn, a full round 
of chairmanship of all members of CEFTA is 
completed and in 2014 Macedonia will start its 
second time as chair. Priorities of Bosnia and 
Herzegovina’s Chairmanship were grouped in 
five directions:

•	 Further liberalization of trade: especially in 
trade services and agriculture products. 

•	 Facilitating the regional trade, through: 
enhancing cooperation in SPS matters, 
promoting free trade without barriers, reducing 
technical barriers to trade, developing regional 
non-risk profiles in customs, elimination of 
duplicate data submission requirements, 
encouraging simplification of custom 
procedures.

•	 Increasing the transparency by: increasing 
transparency in SPS measures and in TBT, 
keeping CEFTA Trade portal fully functional, 
enhancing transparency of state aid schemes, 
strengthening the involvement of the private 
sector. 

•	 Strengthening the capacity of trade policy, by 
monitoring the implementation of the Trade 
Policy Capacity Development Project.

•	 Active participation of CEFTA structures in 
regional development agenda by: improving 
intra-CEFTA coordination and generating 
synergies from CEFTA related actions.

There were several important meetings and 
developments for 2013. In April the meeting 
of the Subcommittee on Agriculture including 
Sanitary and Phyto-sanitary Issues took place. 
Related to this area, with the view to support 
the implementation of the SPS related activities 
from the SC Work Program, two TAIEX assisted 
Workshops were held.

During 2013 the Working group of Trade Services 
held two meetings: the seventh meeting on 8 
February in Budapest was about the model of 
negotiations as well as establishment of the 
negotiating group was discussed. The eight 
meeting on 17 June in Sarajevo were the Parties 

decided to hold the first round of negotiations 
in November either back to back with the Joint 
Committee meeting or as a separate meeting. It 
was agreed that the basis for the negotiation is the 
text of the Additional Protocol on Trade in Services 
and harmonized minimum level of specific 
commitments. The Subcommittee on Customs 
and Rules of Origin held two meetings as well. 
The sixth and seventh meetings of Subcommittee 
took place in Skopje on 6 June and 7 November 
2013, respectively. 

The CEFTA Working Group on Customs Risk 
Management held its first meeting in Skopje 
on 25 April 2013. The second meeting of the 
Working Group was held in a joint session with 
the Subcommittee on 7 November 2013. In 
that meeting, the working group discussed the 
results of questionnaire prepared with an aim to 
determine the possible areas on which joint risk 
profiles can be developed. The Working Group 
also exchanged of the information regarding the 
risk management related legislation in order to 
confirm that there was no legal barrier to develop 
joint risk profiles in CEFTA. 

The Subcommittee on Technical Barriers to 
Trade and Non-tariff Barriers to Trade held three 
meetings. In addition, The Working Group on 
TBT held three meetings during 2013 as well. 
Among other issues, the Parties discussed the 
text of the “Agreement amongst CEFTA Parties 
on Conformity Assessment Issues and on Easing 
Access of Industrial Products to the markets of 
other CEFTA Parties”.

CEFTA Week 2013 was held in Sarajevo on 18 
and 19 November 2013. CEFTA Week 2013 
focused in particular on the main priorities of the 
Bosnia and Herzegovina Chair for 2013 which 
included the out coming decision on launching 
negotiations for liberalisation of trade in services, 
the development and improvement of the 
mechanism for elimination of trade barriers and 
for ensuring transparency in all areas.

A Special Joint Committee meeting was convened 
on the request of Serbia in Belgrade on 22 July, as 
a reaction to the Decision of the Government of 
Macedonia on Introducing Safeguard Measures 
on wheat and flour market, with binding the 
import quantities of wheat and wheat flour with 
purchasing of wheat produced in Macedonia. 

Following the Special Joint Committee, the 
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Chair in Office considered beneficial to adopt 
a recommendation with a view to prevent 
encountering similar issues in the future. In this 
regard, a draft recommendation was submitted to 
the approval of the Joint Committee. 

The annual meeting of the CEFTA Joint Committee 
was held in Sarajevo, on 20 November. The meeting 
emphasized the strong interaction between the 
CEFTA Agreement and the SEE 2020 Strategy and 
welcomed completion of full liberalization of trade 
in goods among other priorities. A number of 
important decisions and recommendations were 
endorsed at the meeting i.e. Decision No 1/2013 – 
No. 1/2013 on the Amendment to the Decision No. 
7/2007 adopted on 28 September 2007; Decision 
No 2/2013 - Advance Notification of Legislation;

Decision No 3/2013 - amending Annex 4 of the 
Central European Free Trade Agreement (CEFTA 
2006), Protocol Concerning the Definition of the 
Concept of “Originating Products” and Methods 
of Administrative Cooperation referred to in Article 
14, paragraph 1 and 3 and the Recommendation 
No 1/2013 - Rebalancing Measures in response 
to the replicated trade distorting measures. In 
the margins of the Joint Committee meeting the 
Additional Protocol 3 liberalising the agricultural 
trade among Albania and Bosnia and Herzegovina 
was signed.49

Other Agreements of Albania:

Free Trade Agreement between the Republic of 
Albania and the EFTA States and  agreements on 
agriculture between the Republic of Albania and 
the Swiss Confederation and the Principality 
of Liechtenstein, the Republic of Albania and the 
Kingdom of Norway and the Republic of Albania 
and the Republic of Iceland (Law No.10288 dat-
ed 17 / 06/2010), entered into force on:

Other trade agreement was signed in 01 Novem-
ber 2010, between the Republic of Albania, the 
Swiss Confederation and the Principality of Liech-
tenstein; in 01 August 2011 with Norway and in 
01 October 2011 with Iceland.

Through this agreement and additional agree-
ments on agriculture Albania and the EFTA coun-
tries establish a free trade area, in order to pro-

mote prosperity and economic development, aim-
ing at achieving gradual liberalization and opening 
the markets between them.

Free Trade Agreement between the Repub-
lic of Albania and the Republic of Turkey 
entered into force on 01/05/2008, after be-
ing ratified by Law No. 9733 dated 14/05/2007. 
Through this agreement the two countries created 
opportunities to increase trade exchanges between 
them, provide greater opportunities for economic 
development of Albania, the opportunity to in-
crease foreign investment, particularly in Albania. 
In 2011 an additional protocol was signed between 
Albania and Turkey. This protocol aims the expan-
sion of fields of economic cooperation between 
the two countries, especially in the energy sector. 

6.4 Main legal acts related to trade

In contrast with previous years, during 2013, a large 
number of laws have been adopted and other legal 
acts influencing business and investment climate, 
as well as international economic relations. During 
2013 the most of laws and legal acts adopted, are 
those that affect directly custom duty, custom 
code and tax system affecting trade directly as well 
as domestic market. So, the impact on taxation 
matters  aims to create regulation and procedures 
for the administration of tax obligations as well 
as to bring together and establish up to date 
standards that guarantee fair competition as well 
as equal and neutral treatment. 

Different taxes, such as value added tax (VAT) and 
the income tax have been subject to change as 
reflected in the laws and decisions below: 

With some new Directives of MF such as no.4 
dated 22.01.2013 and no.7 dated 06.02.2013, 
some additions are made in the directive no.17 
dated 13.5.2008 “On value added tax”. This tax has 
been subject of the change in the Law no. 7928, 
dated 27.04.1995 “On value added tax” by the 
Law no.111 dated 01.04.2013 and the Law no.182 
dated 28.12.2013. In addition, the law no.142 dated 
02.05.2013 repealed the Law no. 111/2013 “On 
some amendments and change to Law no. 7928, 
dated 27.04.1995 “On value added tax” changed”.

49 http://192.232.255.119/~cefta/sites/default/files/Report%20in%20functioning%20and%20implementation%20of%20CEFTA%20
in%202013.pdf
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The law no.8438, dated 28.12.1998 “On income 
tax”, has been changed some times by new Laws 
as below:

Law no.107, dated 27.03.2013; Law no.124 dated 
25.04.2013 and Law no.177 dated 28.12.2013. 

Some new changes and additions have occurred 
to the Directive of MF no. 5 dated 30.1.2006 “On 
income taxes in the Republic of Albania” by the 
new Directives of MF during 2013 such as Directive 
of MF no.10, dated 25.02.2013; Directive of MF 
no.14, dated 24.05.2013; Directive of MF no.23, 
dated 30.07.2013

Some new changes and approvals occurred in the 
tax system: 

This year the national and local tax experienced    
many changes through new laws and directives. 
For more than four times during 2013, the Directive 
no.26, dated 4.9.2008 “For the national taxes”, 
has been changed by the other directives such 
as: Directive of MF no.3, dated 22.01. 2013; no.8, 
dated 22.02.2013; no.8/1 dated 17.05 2013; no.8/2 
dated 23.08.2013. 

Regarding to the Law no. 9975, dated 28.07.2008 
“On national taxes”, it has been changed many 
times as well, specifically with Law no.120, dated 
18.04.2013; Law no.178 and 181, dated 28.12.2013. 

Changes came also due to the law no.179 dated 
28.12.2013 “For some changes and additions 
to the Law no. 9920, dated 19.05.2008, “On tax 
procedures in the Republic of Albania”, amended.

Some additions and changes to the excises and 
custom duties were introduced in:

The directive of MF no. 501 dated 22.05.2013 
“For some additions and amendments to the 
Decision no. 612, dated 05.09.2012 of the Council 
of Ministers “On implementing provisions of the 
law” On Excise Taxes”;

The law no. 180, dated 28.12.2013,”For some 
changes and additions to the Law no. 61/2012, 
“On Excise Taxes in the Republic of Albania”, 
amended;

The directive of MF no.11 dated 06.04.2013 “For 
some additions and changes in directive No. 19, 

dated 01.09.2011 “On the modalities of application 
of excise stamps and excise tax on tobacco 
products, beer and alcohol”, changed;

The decision no. 205, dated 13.04.1999 of the 
Council of Ministers “to the Customs Code 
Implementing Provisions”, has been the subject 
of the change for several times with different 
decisions such as CMD no.143, dated 13.02.2013; 
CMD no.721 dated 28.08.2013, CMD no.961 dated 
25.10.2013, CMD no.1049 dated 04.12.2013;

The CMD no.1067 dated 14.12.2013”For approval 
and official publication of the harmonized 
commodity nomenclature, 2014;

CMD no.1100 dated 27.12.2013”For an amendment 
to the decision no. 1067, dated 14.12.2013 of the 
CM “For approval and official publication of the 
harmonized commodity nomenclature, 2014.

An important field remains acts in relation to 
the consumer protection and creation of the 
competitive and fair trade:

The CMD no.86 and no.87, was introduced on 
30.01.2013 “For determining of the criteria for 
trading, certification and testing varieties for grain 
seeds and forage seeds”;

The Law no. 15 dated 14.02.2013 “On some 
amendments to Law no. 9902, dated 17.4.2008” 
“For Consumer Protection”;

Law no.16 dated 14.02.2013 “For some changes 
and additions to the Law no. 10480, dated 
17.11.2011 “On the overall safety of non- food 
products”;

Law no.17 dated 14.02.2013 “On some 
amendments to Law no. 10489, dated 15.12.2011 
“On the trading and market surveillance of non-
food products”;

Law no.65 dated 14.02.2013 “On some additions 
and amendments to Law no. 8691, dated 
16.11.2000 “On the production and marketing of 
tobacco and cigarettes”, changed;

CMD no.360 dated 24.04.2013 “For a change in 
decision no. 170, dated 25.04.2002 of the Council 
of Ministers “On defining the procedures and 
conditions for issuing permits of oil, gas and their 
derivatives”, change;
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During 2013, the same as in other years, some 
Laws and other legal acts affecting international 
economic relations have been approved, with 
the intention to provide facilitating conditions 
and correct procedures for trade development 
between Albania and other countries. Some laws 
concern the compliance of Albania in international 
conventions where the major intention is economic 
cooperation, as for example, avoiding the double 
taxation and preventing fiscal evasion related to 
income taxes and capital.

One example is the CMD no 78, date 30.01.2013, 
“On approval of the agreement between the CM 
of the Republic of Albania and the Government 
of republic of Bulgaria on cooperation for 

development;

Also the Law no.90 dated 21.02.2013 “On the 
accession of the Republic of Albania on the 
amendments to Articles of Agreement establishing 
the Black Sea Bank for Trade and Development 
(BSTDB);

And the Law no.173, dated 05.12.2013 For the 
ratification of ”The agreement between the CM 
of the Republic of Albania and the Government 
of the United Kingdom of Great Britain and 
Northern Ireland on avoiding the double taxation 
and preventing fiscal evasion related to income 
taxes and capital.
For a more detailed outlook of the legislative acts of 
2013, please refer to Annex V.
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Annex I:   Trade flows with all countries

Table A 1.1
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Annex II:  Most exported and imported products with 
   the EU and the Region
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Annex III:  Most exported and imported products with 
   the EU and regional countries 
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Annex IV:  Most exported and imported products with 
   other countries
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Annex V:  List of trade - related acts enacted 
   during 2013
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ACIT  at a glance

ACIT was initially established in 2002 as a 
project of USAID and performed under this 
status for more than six years. 

In June 2008, it was legaly registered as an 
independent Non-for-Profit organization 
named “Albanian Centre for Competitiveness 
and International Trade (ACIT)” (Tirana’s Court 
Decision No. 473, Date 19 June, 2008), keeping 
the same profile as its antecedent  program, 
namely:
“..thoroughly assessment of the business and 
export growth factors in Albania, the 
identification of the barriers and “bottlenecks” 
and exploring the sound tools, practices and 
policy-mixes, for addressing them, with the 
main goal to assist both, the private business 
and the decision makers, in their endeavor for 
increasing the trade performance and ensuring 
sustainable export growth at both, firm and 
e c o n o m y  l e v e l ,  t h r o u g h  i m p r o v e d  

1
competitiveness at all its dimensions..” .

The main objective of ACIT is to assist both, the 
private business and the decision making 
bodies, in their efforts for increasing the trade 
performance and ensuring sustainable export 
growth at both, firm and economy level, 
through improved competitiveness at all its 
dimensions.

ACIT services and expertise are extended to 

specific interest groups primarily the SMS but 

also the media and public at large, thus 

creating the necessary awareness and 

promoting the participation and informed 

debate on the effective policies and 

management issues. 

Providing up-to-date and filtered economic 

information, performing quality research work 

especially regarding trade and 

competitiveness related issues, facilitating 

policy forums on these subjects, and 

undertaking capacity building activities, are 

the main areas of ACIT’s competency and 

expertise. 
Promoting the regional cooperation, 
strengthening of the managerial capacities 
and factorial potential of Albanian firms, 
creation of a business-friendly policy and 
regulatory environment, etc., are also key 
directions of ACIT’s mission 

Obviously, areas like assessing the business 
and investment climate, facilitating the 
regulatory framework, monitoring its correct 
implementation, capacity building, and 
increasing the informed participation of all the 
interested and/or affected stakeholders to the 
reform processes, etc. seem to be closer to 
ACIT’s current program and experience. But 
also activities related to anticorruption, e-
government etc. are directions where ACIT 
could bring valuable contribution. 

Albanian Centre for Competitiveness and 
International Trade (ACIT)

Rr. “Dëshmorët e 4 Shkurtit”
Sky Tower, Tirana, Albania
Tel” +355 422 714 86
E-mail: acit@acit.al
www.acit.al


